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FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh instagram, direct mail
dan electronic word of mouth terhadap keputusan pembelian secara online produk
fashion pada Mahasiswa Universitas Muria Kudus. Objek penelitian ini adalah
selurunh Mahasiswa aktif Universitas Muria Kudus yang pernah belanja online.
Jenis penelitian ini adalah deskriptif kuantitatif.

Sampel penelitian ini sebanyak 100 responden dengan menggunakan
teknik accidental sampling. Teknik analisis data yang digunakan adalah Regresi
linear berganda meliputi Uji t (parsial), Uji F (berganda), dan Uji Adjusted R
square dengan menggunakan SPSS 24.0. Hasil penelitian menunjukkan bahwa
secara parsial dan berganda variabel instagram, direct mail dan e-WOM
berpengaruh terhadap keputusan pembelian secara online produk fashion pada
Mahasiswa Universitas Muria Kudus dengan perolehan nilai Fpiwng 36,995 > 2,69
Fuper dengan nilai adjusted R square sebesar 52,2%, yang sisanya dipengaruhi
variabel lain yang tidak digunakan dalam penelitian ini.

Kata Kunci : Instagram, Direct Mail, E-WOM dan Keputusan Pembelian
Secara Online Produk Fashion.
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ABSTRACT

This study aims to determine the effect of Instagram, direct mail and
electronic word of mouth on online purchasing decisions of fashion products at
Muria Kudus University Students. The object of this study is all the active students
of Muria Kudus University who have been shopping online. This type of research
IS quantitative descriptive.

The sample of this study were 100 respondents using accidental sampling
technique. The data analysis technique used was multiple linear regression
including t test (partial), F test (multiple), and Adjusted R square test using SPSS
24.0. The results showed that partially and multiple instagram, direct mail and e-
WOM variables affected the online purchasing decisions of fashion products for
Muria Kudus University Students with the acquisition of Fpiwung 36.995> 2.69 Fiapel
with adjusted R square value of 52.2% , the rest is influenced by other variables
not used in this study.

Keywords: Instagram, Direct Mail, E-WOM and Online Fashion Product
Purchase Decision.

Vil



DAFTAR ISI

Halaman

HALAMAN JUDUL ... . [
HALAMAN PENGESAHAN ... . i
MOTTO DAN PERSEMBAHAN.......ccooiiie e . ii
KATA PENGANTAR ..o . 1\
ABSTRAKSI ... Vi
DAFTARISI ... . o B N L e T . viii
DAFTAR TABEL ... ! Xii
DAFTAR GAMBAR ... h Xiii
BAB | PENDAHULUAN ..o 1
1.1 LatarBelakang...........ccoemeeiiiiieenenin e sree e e - 1

1.2 RuanGIIINGKED ... SRSt ....... ... .. ... SR ; 8

1.3 PerumUsanivasalahiie=s. =208 L85 DN AN . 8

14 \TujuanReRElitiante g, . A0N.... . NRnar. 1l ...... . 10

1.5% Manfaat Pe e e N e ... . 11

BAB 11 TINJAUAN PUSTAKA ... 12
2.1. KeputusanPembelian ... 12
2.1.1. Pengertian Keputusan pembelian...........cccoerinnneneninne 12

2.1.2. Proses Pengambilan Keputusan Pembelian .................... 13

2.1.3. Indikator Keputusan Pembelian..........cccccoovveniiiinnnnne 14

2.2. Faktor — Faktor Keputusan Pembelian ..........cccccoooveiiinnnnn. 16
2.2.1. INSTAGIAM .o 16

viii



2.2.1.1. Pengertian Instagram ...........ccccceeveveereciiesieeseenenns
2.2.1.2. Fitur InStagram .........ccccceeveiveneiiieseese e
2.2.1.3. Indikator Instagram ..........ccccceevveiieieere e
2.2.2. DireCt Mail........ccooviiiiiiiiiccee e
2.2.2.1. Pengertian Direct Mail .........c.cccooeveeii i,
2.2.2.2. Kelebihandan Kekurangan Direct Mail ..................
2.2.2.3. Indikator Direct Mail.............ccoeoiiinenninice
2.2.3. .Electronic Word Of Mouth............ccoceviiieiienciieiees
2.2.3.1. Pengertian Electronic Word Of Mouth ...................
2.2.3.2. Perbedaaan E-WOM dan Word Of Mouth..............
2.2.3..3. Indikator Electronic Word Of Mouth.....................

2.3. HubunganAntarVariabel ...
2.3.1. Hubungan Instagram dengan Keputusan Pembelian.
2.3.2. Hubungan Direct Mail dengan KeputusanPembelian
2.3.3. Hubungan e-WOM dengan Keputusan Pembelian.....
2.4.Tinjauan Penelitian Terdahulu.............cccooiiiiiiiiie,
2.5. Kerangka PiKir TEOMTIS. .....ccoveveririeiiiiiieecee s
A g HTalc CI: LT o B 5 W £ Sy Sm S 1
BAB 111l METODE PENELITIAN ..ot
3.1 RancangaN Penelitian...........ccccooviiiininiiiieeese e
3.2 Variabel Penelitian.........ccccooiiiiiiiiiiiecee
3.2.1. Jenis Variabel Penelitian ..........ccccoovvniiiininiiiieen,

3.2.2. Definisi Variabel Penelitian........ccccococccccciiiiciiiiinn,

16

17

18

20

20

21

23

23

23

25

26

27

27

28

29

30

33

34

36

36

36

36

37



3.3 Jenis dan Sumber Data ...........
3.4 Populasi dan Sampel...............
3.4.1 Populasi .......cccceeuvennnne.
3.4.2 Sampel ....cccovvvvvvenne
3.5 Metode Pengumpulan Data ....
3.6 Uji Instrumen Penelitian.........
3.6.1 Uji Validitas .................
3.6.2 Uji Reliabilitas .............
3.7 Metode Pengolahan data ........
3.8 Metode Analisis Data ............
3.8.1. Analisis Deskriptif ......

3.8.2. Analisis Kuantitatif......

3.8.3.Analisis Regresi Linear

3.8.4. Ui AR T 2.5

3.8.5. UlIR..

Berganda......ccccceiieeiieeiiennnnne

3.8.6. Analisis Koefisien Determinasi(R?) ........c..cccccvevrvennen.

BAB IV PEMBAHASAN...........c.ccovee.

4.1 Gambaran Umum Obyek Penelitian...........c.cccoeverenencnnninnn.

4.1.1. Sejarah Universitas Muria Kudus ..........ccccocvenennnnne.

4.1.2. Visi Universitas Muria

KUAUS e

4.1.3. Misi Universitas Muria Kudus ........ccccoceiiiiinn

4.1.4. Tujuan Universitas Muria Kudus ..........ccccocevireiennnn

4.2. Gambaran Umum Responden

40

40

40

41

44

44

44

47

48

49

49

50

50

51

o1

52

54

54

54

56

56

56

57



4.2.1. Jenis Kelamin Responden ...........cccoccevveveeveiecrieseenn, 58

4.2.2 Nim ReSPONUEN ...cvveiviiiiieciece e 58

4.3. Deskripsi Jawaban ReSponden ..........ccccevvevveieeiesieeseesiesnnenns 60

4.3.1. Variabel Instagram (X1) ..ccccocevvviveviienecieseese e 60

4.3.2. Variabel Direct Mail (X2)....cocovveveiiiiieiieieese e 61

4.3.3. Variabel Electronic Word Of Mouth (X3) ....ccoveevernennee. 62

4.3.4. Variabel Keputusan Pembelian (Y) ....ccccccoveviviveinennn. 63

4.4, ANALISIS DALA ......covoviiiieie it 64

4.4.1. AnalisisS REGIESI......cccveiiiiiiiieie e 64

4 4.2 Parsial (1), o laml. L e g 66

4.4.3. Uji Regresi Berganda (F) .......ccccovevveveiiieiieece e 68

4.4.4. Koefisien Determinasi (R?) ........covveereeereerrcsrreereersren. 70

45 Pepbafiasanig......  Settes ... ... DI 71

BAB V KESIMPULAN DAN SARAN .....ccooiiiiiiiiieieeie e 78

S\1.WKesimpUla ... S .. RN, 78

. Saran ... i e 79

DAFTAR RUST AK A, S e v o T v seaglens 80
LAMPIRAN

Xi



DAFATAR TABEL

Halaman
Tabel 3.1, POPUIASI ....c..ccveiieieiiese e 40
Tabel 3.2. Jumlah Penyebaran KUeSIoner...........cccccoovevveveiieesecie s 42
Tabel 3.2. Hasil PengujianValiditas............ccccccevvveveiieniiic e 45
Tabel 3.3. Hasil Pengujian Reliabilitas...........ccccccovviveiviiciiciicc e, 47
Tabel 4.1. Program Studi Universitas Muria Kudus.............cccccvevveiuenee. 54
Tabel 4.2. Karakteristik Responden Berdasarkan Jenis Kelamin ........... 57
Tabel 4.3. Karakteristik Responden Berdasarkan NIM ......................... 58
Tabel 4.4. Frekuensi Jawaban RespondenVariabel Instagram............... 59
Tabel 4.5. Frekuensi Jawaban RespondenVariabel Direct Mail ............ 60
Tabel 4.6. Frekuensi Jawaban Responden Variabel e-WOM ................. 61
Tabel 4.7. Frekuensi Jawaban Responden Variabel Keputusan Pembelian 62
Tabel 4.8. Analisis REGIeSI ...t ool ihe e ot csnnsnesnsne st e snnanatheeeees 64
Tabel 4 93Hasil UJIFEE..... SRRt 0. .. k... 65
Tabel 4. 30, Hasil U N et s va - T ... 67
Tabel 4.11. Hasil Koefisein Determinasi (R?) ........cccooovvvvvevrenronennione. 69

xii



DAFTAR GAMBAR

Halaman
Gambar 1.1. Transaksi Hari Belanja Online Nasional................c.cccocu... 1
Gambar 1.2.Perilaku Pengguna Internet Indonesia .............ccccoeeeveeveennnns 2
Gambar 1.3.ResponsTo Direct Mail ..........c.ccoevviveiiiieiic e, 5
Gambar 1.4.Global Online Consumers Report ..........cccovevvevesivesnennnns 6
Gambar2.1. Kerangka PiKir TEOFItIS ......cccccvevveiiiiiiee i . 33

Xiii



