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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Electronic word of mouth, City
branding dan Daya Tarik Iklan terhadap Keputusan Berkunjung Event Pariwisata. Sampel
pada penelitian ini adalah 100 responden yang berkunjung pada event pariwisata
Ngayogyaswara#3 menggunakan metode purposive random sampling. Metode analisis data
yang digunakan adalah analisis deskriptif, uji normalitas, uji multikolinieritas, uji
heteroskedastisitas dan uji analisis regresi berganda dengan pengujian hipotesis
menggunakan uji t (parsial) dan uji F (simultan) menggunakan program IBM SPSS
(Statistical Product and Service Solution). Hasil penelitian ini menunjukkan bahwa variabel
Electronic word of mouthberpengaruhsignifikan terhadap Keputusan berkunjung event
pariwisata, variabel City Brandingdan Daya tarik iklanberpengaruh signifikan terhadap
Keputusan berkunjung event pariwisata. Sedangkan hasil penelitian secara simultan
menunjukkan hasil bahwa variabel Electronic word of Mouth, City branding dan Daya
Tarik  Iklanberpengaruh  signifikan  terhadap  Keputusan  berkunjung  event
pariwisataNgayogyaswara #3 di Daerah Istimewa Yogyakarta.

Kata Kunci: Electronic word of mouth, City branding,Daya Tarik lklan, Keputusan
berkunjung event pariwisata.
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ABSTRAK

This study aims to determine the effect of Electronic word of mouth, City branding and the
Attraction of Advertising on the Decision to Visit a Tourism Event. The sample in this study
was 100 respondents who visited the Ngayogyaswara # 3 tourism event using a purposive
random sampling method. Data analysis methods used are descriptive analysis, normality
test, multicollinearity test, heteroscedasticity test and multiple regression analysis test with
hypothesis testing using t test (partial) and F test (simultaneous) using the IBM SPSS
(Statistical Product and Service Solution). The results of this study indicate that the
Electronic word of mouth variable has a significant effect on the decision to visit a tourism
event, the City Branding variable and the attractiveness of advertisements have a
significant effect on the decision to visit a tourism event. While the results of the study
simultaneously show the results that the variable Electronic word of Mouth, City branding
and Attraction Attraction significantly influence the decision to visit Ngayogyaswara # 3
tourism event in Yogyakarta Special Region.

Keyword: Electronic word of mouth, City branding,Advertising,visiting decision and
event tourism.
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