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ABSTRAK 

Instagram tidak hanya untuk berbagi foto untuk teman dan keluarga tetapi sudah 

telah bergeser sebagai media komunikasi bisnis, bahkan jumlah akun bisnis di Indonesia 

mencapai 25 juta. Oleh karena itu Instagram merupakan sosial media yang sangat 

diperhitungkan dalam bisnis. Sehingga peneliti mengambil objek instagram dan studi 

kasusnya adalah mahasiswa Program Studi Manajemen  Fakultas Ekonomi dan Bisnis 

Universitas Muria Kudus. Variabel yang digunakan dalam penelitian ini ada 5 yaitu 

kemudahan penggunaan, harga, kualitas pelayanan, kepuasan pelanggan dan minat beli 

ulang. Metode analisis data yang digunakan adalah analisis deskriptif, analisis jalur dan 

uji analisis regresi berganda dua tahap dengan pengujian hipotesis menggunakan uji t 

(parsial) ,uji F (simultan) dan uji koefisien determinasi menggunakan program IBM SPSS 

(Statistical Product and Service Solution)Hasil penelitian menunjukan bahwa variabel 

kemudahan penggunaan, harga dan kualitas pelayanan berpengaruh positif signikan 

secara parsial terhadap kepuasan pelanggan. Variabel kemudahan penggunaan, harga dan 

kualitas pelayanan bersama-sama berpengaruh positif signifikan terhadap kepuasan 

pelanggan secara simultan. Dan variabel kemudahan penggunaan, harga, kualitas 

pelayanan dan kepuasan pelanggan berpengaruh positif signifikan terhadap minat beli 

ulang secara simultan. 

Kata kunci: Kemudahan pengunaan, harga, kualitas pelayanan, kepuasan 

pelanggan dan minat beli ulang. 
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STUDENT PROGRAM MANAGEMENT FACULTY OF ECONOMIC AND 

BUSINESS 

ABSTRACT 

Instagram is not just for sharing photos with friends and family but has shifted as 

a medium of business communication, even the number of business accounts in Indonesia 

has reached 25 million. Therefore Instagram is a social media that is very calculated in 

the business. So that researchers took the object of instagram and case studies were 

students of the Management Study Program Faculty of Economics and Business, Muria 

Kudus University. There are 5 variables used in this study, namely ease of use, price, 

service quality, customer satisfaction and repurchase intention. Data analysis methods 

used are descriptive analysis, path analysis and two-step regression analysis test with 

hypothesis testing using t test (partial), F test (simultaneous) and coefficient of 

determination test using the IBM SPSS program (Statistical Product and Service 

Solution) Research results shows that the variable ease of use, price and service quality 

have a significant positive effect partially on customer satisfaction. Variable ease of use, 

price and service quality together have a significant positive effect on customer 

satisfaction simultaneously. And the variable ease of use, price, service quality and 

customer satisfaction have a significant positive effect on simultaneous repurchase 

interest. 

Keywords : Preceived ease of use, price, service quality, customer 

satisfaction, repurchase intention.  
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