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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh green product, green 

advertising, dan kepedulian lingkungan terhadap keputusan pembelian melalui 

minat beli sebagai variabel intervening pada produk AMDK Ades di Kota Kudus. 

Populasi penelitian ini adalah konsumen AMDK Ades di Kota Kudus, serta 

sampel sebanyak 150 responden. Data penelitian ini menggunakan data primer 

dan data sekunder. Teknik sampling yang digunakan adalah purposive sampling. 

Analisis data yang digunakan dalam penelitian ini adalah Structural Equation 

Model dengan program AMOS Ver. 24.0. Hasil penelitian menyatakan bahwa 

green product, green advertising dan kepedulian lingkungan berpengaruh positif 

dan signifikan terhadap minat beli. Selain itu minat beli juga berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Namun green product, green 

advertising dan kepedulian lingkungan berpengaruh negatif dan tidak signifikan 

terhadap keputusan pembelian. 

 

Kata Kunci: Green Product, Green Advertising, Kepedulian Lingkungan, 

Minat Beli, Keputusan Pembelian.  
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PURCHASE INTENTION AS INTERVENING VARIABLE IN 
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Abstract 

This study aims to analyze the effect of green product, green advertising, and 

environmental concern on purchase decision through purchase intention as 

intervening variable in AMDK Ades products in Kudus City. The population of 

this study were consumers of AMDK Ades in Kudus, and a sample of 150 

respondents. This research data uses primary data and secondary data. The 

sampling technique used was purposive sampling. The data analysis used in this 

research is the Structural Equation Model with the AMOS Ver program. 24.0. The 

results showed that green product, green advertising and environmental concern 

had a positive and significant effect on purchase intention. In addition, purchase 

intention also has a positive and significant effect on purchase decision. However, 

green product, green advertising and environmental concern have a negative and 

insignificant effect on purchase decision. 

Keywords: Green Product, Green Advertising, Environmental Concern, 

Purchase Intention, Purchase Decision. 
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