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ABSTRAK 
 

Tujuan penelitian ini adalah menganalisis pengaruh citra merek, green 

product dan pelayanan purna jual terhadap keputusan pembelian dengan mediasi 

minat beli sepeda motor merek Scoopy pada Dealer Zirang Honda Pati. 

Pendekatan yang digunakan dalam penelitian ini adalah pendekatan kuantitatif. 

Sampel adalah konsumen yang membeli dan memakai sepeda motor Scoopy di 

Dealer Zirang Honda Pati yang berjumlah 145 responden dan pengambilan 

sampel menggunakan teknik purposive sampling. Teknik pengumpulan data yang 

digunakan dalam penelitian ini adalah kuesioner. Teknik analisis data 

menggunakan Structural Equation Modeling. Hasil penelitian menunjukkan 

bahwa Citra merek berpengaruh positif dan signifikan terhadap keputusan 

pembelian sepeda motor merek Scoopy di Dealer Zirang Honda Pati. Green 

product berpengaruh positif dan tidak signifikan terhadap keputusan pembelian 

sepeda motor merek Scoopy di Dealer Zirang Honda Pati. Pelayanan purna jual 

berpengaruh positif dan signifikan terhadap keputusan pembelian sepeda motor 

merek Scoopy di Dealer Zirang Honda Pati. Citra merek berpengaruh positif dan 

signifikan terhadap minat beli sepeda motor merek Scoopy di Dealer Zirang 

Honda Pati. Green product berpengaruh positif dan tidak signifikan terhadap 

minat beli sepeda motor merek Scoopy di Dealer Zirang Honda Pati. Pelayanan 

purna jual berpengaruh positif dan signifikan terhadap minat beli sepeda motor 

merek Scoopy di Dealer Zirang Honda Pati. Minat beli berpengaruh positif dan 

signifikan terhadap keputusan pembelian sepeda motor merek Scoopy di Dealer 

Zirang Honda Pati. 

 

Kata Kunci :  Citra Merek, Green Product, Pelayanan Purna Jual, Keputusan 

Pembelian, Minat Beli. 

Daftar pustaka : 65 (tahun 2012-2019). 
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ABSTRACT 

 

The purpose of this study was to analyze the effect of brand image, green 

product and after-sales service on purchasing decisions by mediating the buying 

interest of Scoopy motorbikes at Zirang Honda Pati Dealer. The approach used in 

this research is a quantitative approach. The sample is consumers who buy and 

use Scoopy motorbikes at Zirang Honda Pati Dealer, totaling 145 respondents 

and the sample is taken using purposive sampling technique. The data collection 

technique used in this study was a questionnaire. The data analysis technique uses 

Structural Equation Modeling. The results showed that brand image had a 

positive and significant effect on purchasing decisions for Scoopy brand 

motorbikes at Zirang Honda Pati Dealer. Green product has a positive and 

insignificant effect on purchasing decisions for Scoopy brand motorbikes at 

Zirang Honda Pati Dealer. After sales service has a positive and significant effect 

on purchasing decisions for Scoopy brand motorbikes at Zirang Honda Pati 

Dealer. Brand image has a positive and significant effect on buying interest in 

Scoopy brand motorbikes at Zirang Honda Pati Dealer. Green product has a 

positive and insignificant effect on buying interest in Scoopy brand motorbikes at 

Zirang Honda Pati Dealer. After-sales service has a positive and significant effect 

on buying interest in Scoopy brand motorbikes at the Zirang Honda Pati Dealer. 

Purchasing interest has a positive and significant effect on purchasing decisions 

for Scoopy brand motorbikes at Zirang Honda Pati Dealer. 

 

Keywords: Brand Image, Green Product, After Sales Service, Purchase 

Decision, Purchase Interest. 
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