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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk,
Citra Merek, dan Label Halal terhadap Minat beli ulang konsumen dengan
kepuasan konsumen sebagai variabel Intervening (studi kasus pada konsumen
Naturaworld Kudus). Penelitian ini mengambil sampel sebanyak 130 responden.
Uji penelitian ini menggunakan uji validitas dan uji reliabilitas. Pengolahan data
menggunakan editing, coding, scoring, dan tabulating. Analisa data menggunakan
SEM-AMOS

Hasil penelitian ini adalah Kualitas Produk dan Label Halal berpengaruh
signifikan terhadap kepuasan konsumen, sedangkan citra merek tidak berpengaruh
signifikan terhadap kepuasan konsumen. Kepuasan Konsumen berpengaruh
signifikan terhadap Minat Beli Ulang Konsumen.Label halal berpengaruh
signifikan terhadap Minat beli ulang konsumen.Sedangkan Kualitas Produk dan
Citra merek tidak berpengaruh signifikan terhadap minat beli ulang konsumen.

Kata kunci: kualitas produk,citra merek,label halal,kepuasan,minat beli ulang.
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ABSTRACT

This study aims to analyze the effect of product quality, brand image, and
halal labels on consumer repurchase interest with customer satisfaction as an
intervening variable (a case study of Naturaworld Kudus consumers). This study
took a sample of 130 respondents. This research test using validity test and
reliability test. Data processing using editing, coding, scoring, and tabulating.
Data analysis using SEM-AMOS

The results of this study are Product Quality and Halal Label have a
significant effect on customer satisfaction, while brand image has no significant
effect on customer satisfaction.Consumer Satisfaction has a significant effect on
Consumer Repurchase Interest.The halal label has a significant effect on
consumer repurchase interest.Meanwhile, product quality and brand image have
no significant effect on consumer repurchase interest.

Keywords: product quality, brand image, halal label, satisfaction, repurchase
interest.
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