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ABSTRAK 

Penelitian ini bertujuan untuk meneliti pengaruh store atmosphere kualitas 

layanan dan kualitas makanan terhadap minat beli ulang yang di mediasi oleh 

kepuasan konsumen (studi kasus pada konsumen restoran ulam sari kudus). 

Sempel penelitian ini sebanyak 120 responden dengan pengambilan sampel 

menggunakan teknik purposive sampling. Uji penelitian ini menggunakan uji 

validitas dan uji reliabilitas. Analisis data menggunakan teknis SEM AMOS. 

Pengumpulan data diperoleh dari metode kuesioner. Hasil penelitian ini 

menunjukkan bahwa store atmosphere berpengaruh positif dan signifikan 

terhadap kepuasan konsumen. Kualitas layanan berpengaruh positif dan signifikan 

terhadap kepuasan konsumen. Kualitas makanan berpenaruh positif dan signifikan 

terhadap minat beli ulang. Store atmosphere berpengaruh positif dan signifikan 

terhadap minat beli ulang. Kualitas layanan berpengaruh positif dan signifikan 

terhadap minat beli ulang. Kualitas makanan berpengaruh positif dan signifikan 

terhadap minat beli ulang. Kepuasan konsumen berpengaruh positif dan signifikan 

terhadap minat beli ulang.  

 

 

Kata Kunci : store atmosphere, kualitas layanan, kualitas makanan, kepuasan 

konsumen, minat beli ulang.                             
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ABSTRACTION 

This study aims to examine the effect of store atmosphere service quality and food 

quality on consumer satisfaction mediated by repurchase interest (a case study at 

the Ulam Sari Kudus restaurant). The sample of this research is 120 respondents 

with sampling using purposive sampling technique. This research test uses 

validity and reliability tests. Data analysis using AMOS SEM technical. Data 

collection was obtained from the questionnaire method. The results of this study 

indicate that the store atmosphere has a positive and significant effect on 

consumer satisfaction. Service quality has a positive and significant effect on 

customer satisfaction. Food quality has a positive and significant impact on 

repurchase intention. Store atmosphere has a positive and significant effect on 

repurchase interest. Service quality has a positive and significant effect on 

repurchase interest. Food quality has a positive and significant effect on 

repurchase intention. Consumer satisfaction has a positive and significant effect 

on repurchase intention.  

 

Keywords: store atmosphere, service quality, food quality, customer satisfaction, 

repurchase interest. 
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