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paling cerah" 

(Umar Bin Khatab) 
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ABSTRAKSI 

 

Penelitian ini mempunyai tujuan untuk mengetahui pengaruh promosi, 

kualitas layanan, dan word of mouth terhadap keputusan pembelian layanan biro 

wisata (Studi Konsumen Ittihad Tour And Travel Kudus). Penelitian ini 

menggunaakan analisis kuantitatif dan juga statistik deskriptif dengan program 

pengolahan data SPSS 26.0. Sumber data pada penelitian ini adalah data primer 

dan data sekunder. Metode pengambilan sampel dalam penelitian ini adalah non 

probability sampling dengan teknik pengambilan sampel secara accidental 

sampling dengan jumlah sampel sebanyak  110  responden  yaitu pengguna biro 

wisata Ittihad Tour and Travel di Kudus. Hasil penelitian menunjukan bahwa 

promosi, kualitas layanan, dan word of mouth berpengaruh signifikan terhadap 

keputusan pembelian. Word of mouth mempunyai pengaruh paling tinggi terhadap 

keputusan pembelian, diikuti dengan promosi dan kualitas layanan.  

 

Kata Kunci : Promosi, Kualitas Layanan, Word of Mouth, Keputusan 

Pembelian, Biro Wisata  
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FACULTY OF ECONOMIC AND BUSINESS STUDY PROGRAM OF 

MANAJEMEN 

 

ABSTRACT 

 This study aims to determine the effect of promotion, service quality, and 

word of mouth on purchasing decisions for travel agency service (Consumer 

Study of Ittihad Tour And Travel Kudus). This study uses quantitative analysis as 

well as descriptive statistic with SPSS 26.0 data processing progam. Sources of 

data in this study are primary data and secondary data. The sampling method in 

this study was non-probability sampling with an accidental sampling technique 

with a total sample of 110 respondents, namely users of the Ittihad Tour and 

Travel travel agency in Kudus. The result showed that promotion, service quality, 

and word of mouth had a significant effect on purchasing decisions. Word of 

mouth has the highest influence on purchasing decisions, followed by promotion 

and service quality. 

 

Keyword: Promotion, Service Quality, Word of Mouth, Purchase Decision, 

Tourism Bureau  
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