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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh pengaruh brand image,
kualitas layanan dan harga terhadap kepuasan konsumen dengan variabel
intervening keputusan pembelian pada richeese factory di kabupaten kudus.
Penelitian dilakukan secara kuantitatif, data primer diperoleh dengan survei
menggunakan kuesioner. Metode pengambilan sampel yang digunakan dalam
penelitian ini adalah Target Sampling, dengan menghasilkan 156 responden. Hasil
analisis dalam penelitian dengan metode Structural Equation Modeling (SEM)
sebagai berikut: 1. Brand image berpengaruh positif dan signifikan terhadap
keputusan pembelian Richeese Factory di Kabupaten Kudus. 2. Kualitas
layanan  berpengaruh positif dan signifikan terhadap keputusan pembelian
Richeese Factory di Kabupaten Kudus. 3.Harga berpengaruh positif dan
signifikan terhadap keputusan pembelian Richeese Factory di Kabupaten
Kudus. 4. Brand image berpengaruh positif dan signifikan terhadap kepuasan
konsumen  Richeese Factory di Kabupaten Kudus. 5. Kualitas layanan
berpengaruh positif dan signifikan terhadap kepuasan konsumen Richeese
Factory di Kabupaten Kudus. 6. Harga berpengaruh positif dan signifikan
terhadap kepuasan konsumen  Richeese Factory di Kabupaten Kudus 7.
Keputusan pembelian berpengaruh positif dan signifikan terhadap kepuasan
konsumen Richeese Factory di Kabupaten Kudus.

Kata Kunci : brand image, kualitas layanan, harga, kepuasan konsumen,
keputusan pembelian.
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THE EFFECT OF BRAND IMAGE, SERVICE QUALITY AND PRICE ON
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ABSTRACTION

This study aims to analyze the effect of brand image, service quality and price on
consumer satisfaction with the intervening variable purchasing decisions at
Richeese Factory in Kudus Regency. The study was conducted quantitatively,
primary data obtained by survey using a questionnaire. The sampling method used
in this research is Target Sampling, by producing 156 respondents. The results of
the analysis in the study using the Structural Equation Modeling (SEM) method are
as follows: 1. Brand image has a positive and significant effect on purchasing
decisions at the Richeese Factory in Kudus Regency. 2. Service quality has a
positive and significant effect on purchasing decisions for Richeese Factory in
Kudus Regency. 3. Price has a positive and significant effect on purchasing
decisions for Richeese Factory in Kudus Regency. 4. Brand image has a positive
and significant effect on consumer satisfaction at Richeese Factory in Kudus
Regency. 5. Service quality has a positive and significant effect on Richeese Factory
customer satisfaction in Kudus Regency. 6. Price has a positive and significant
effect on consumer satisfaction at Richeese Factory in Kudus Regency. 7. Purchase
decisions have a positive and significant effect on consumer satisfaction at Richeese
Factory in Kudus Regency.

Keywords: brand image, service quality, price, customer satisfaction, purchase
decision.
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