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ABSTRAK 

 

  

PENGARUH PEMASARAN RELASIONAL 

 TERHADAP KEPUASAN PELANGGAN TUPPERWARE  

(Studi pada PT. Tiara Kinarya Sakti Kudus) 
 

 

Novi Astuti 

NIM. 2014-11-167 

 

Pembimbing  1. Dr. H. Mochamad Edris. Drs, MM 

   2. Indah Dwi Prasetyaningrum, SE, MM 

 

Tujuan penelitian ini adalah menganalisis pengaruh komunikasi, keterikatan, 

kepercayaan, dan empati terhadap kepuasan pelanggan Tupperware pada PT. Tiara 

Kinarya Sakti Kudus baik secara parsial secara berganda. Sampel penelitian sebanyak 

96 responden. Penelitian ini yang bersifat explanatory yaitu menerangkan atau 

menjelaskan. Uji instrument menggunakan uji validitas dan reliabilitas. Analisis data 

menggunakan uji regresi, uji hipotesis t dan F, serta koefisien determinasi. Hasil 

penelitian ini menyimpulkan bahwa (1) ada pengaruh positif komunikasi terhadap 

kepuasan pelanggan tupperware pada PT. Tiara Kinarya Sakti Kudus secara parsial; 

(2) ada pengaruh positif keterikatan terhadap kepuasan pelanggan tupperware pada 

PT. Tiara Kinarya Sakti Kudus secara parsial; (3) ada pengaruh positif kepercayaan 

terhadap kepuasan pelanggan tupperware pada PT. Tiara Kinarya Sakti Kudus secara 

parsial. (4) ada pengaruh positif empati terhadap kepuasan pelanggan tupperware 

pada PT. Tiara Kinarya Sakti Kudus secara parsial; (5) Ada pengaruh positif 

komunikasi, keterikatan, kepercayaan, dan empati terhadap kepuasan pelanggan 

tupperware pada PT. Tiara Kinarya Sakti Kudus secara berganda. 

 

Kata kunci : Komunikasi, keterikatan, kepercayaan, empati, kepuasan pelanggan. 
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ABSTRACT 

 

THE INFLUENCE OF RELATIONAL MARKETING 

TOWARDS CUSTOMER SATISFACTION TUPPERWARE  

(study on PT. Tiara Sakti Kinarya Kudus) 

 

Novi Astuti 

NIM. 2014-11-167 

 

Advisor   1. Dr. H. Mochamad Edris. Drs, MM 

                                                        2. Indah Dwi Prasetyaningrum, SE, MM 

 

The purpose of this study was to analyze the influence of communication, 

attachment, belief, and empathy toward customer satisfaction Tupperware at PT. 

Tiara Sakti Kinarya Kudus well partially in multiple. Sample research as much as 96 

respondents. This research is explanatory that is explained or explained. Test 

instrument use test validity and reliability. Data analysis using regression test, test of 

hypotheses t and F, as well as the coefficient of determination. The results of this 

study concluded that (1) there is a positive influence of communication towards 

customers ' satisfaction tupperware at PT. Tiara Sakti Kinarya Kudus partially; (2) 

there is a positive influence of attachment towards customer satisfaction tupperware 

at PT. Tiara Sakti Kinarya Kudus partially; (3) there is a positive influence 

confidence in tupperware customer satisfaction at PT. Tiara Sakti Kinarya Kudus 

partially. (4) there is a positive influence of empathy toward customer satisfaction 

tupperware at PT. Tiara Sakti Kinarya Kudus partially; (5) there is a positive 

influence communication, attachment, belief, and empathy toward customer 

satisfaction tupperware at PT. Tiara Sakti Kinarya Kudus double. 

 

Keywords: communication, attachment, empathy, trust, customer satisfaction. 
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