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ABSTRAK

PENGARUH PRODUK, PROMOSI, PERSEPSI HARGA,
DAN DISTRIBUSI TERHADAP KEPUTUSAN PEMBELIAN
KONSUMEN PADA SANDY JAYA FURNITURE MLONGGO JEPARA

Wifaqul Azmi Yusron
NIM. 2013-11-265

Dosen Pembimbing | : Sutono, SE, MM, Ph.D
Dosen pembimbing Il : lwan Suroso, SE, MM

Penelitian ini mempunyai tujuan menguji dan menganalisis variabel
produk, promosi, persepsi harga, dan distribusi berpengaruh terhadap keputusan
pembelian konsumen pada Sandy Jaya Furniture Mlonggo Jepara.Jenis dari
penelitian ini merupakan deskriptif kuantitatif. Sampel penelitian sebanyak 68
responden. Analisis data yang digunakan merupakan uji instrumen data, regresi
berganda, uji hipotesis meliputi Uji t dan Uji F, serta Koefisien Determinasi.
Berdasarkan hasil analisis data mengenai pengaruh produk, promosi, persepsi
harga, dan distribusi terhadap keputusan pembelian, maka dapat diambil
kesimpulan baik secara parsial maupun berganda produk, promosi, persepsi, dan
distribusi mempunyai pengaruh positif signifikan terhadap keputusan pembelian
konsumen.

Kata kunci : Produk, promosi, persepsi, dan distribusi terhadap keputusan
pembelian

Kata kunci : Kepercayaan, persepsi nilai,personal selling, word of
mouthkeputusan pembelian
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ABSTRACT

THE INFLUENCE OF PRODUCT, PROMOTION, PRICE, DISTRIBUTION AND
PERCEPTION TOWARDS CONSUMER PURCHASING DECISIONS
ON SANDY JAYA FURNITURE JEPARA MLONGGO

Wifaqul Azmi Yusron
NIM. 2013-11-265

Advisor | : Sutono, SE, MM, Ph.D
Advisor Il : Iwan Suroso, SE, MM

This study aims to test and analyze variable products, promotions,
pricing, distribution and perception influence on consumer purchasing decisions
on Sandy Jaya Mlonggo Furniture Jepara. Type of this research is quantitative
descriptive. Sample research as much as 68 respondents. The analysis of the data
used is a test instrument data, multiple regression, hypothesis testing includes
Test Test t and F, as well as the coefficient of Determination. Based on the results
of data analysis on the influence of product, promotion, distribution, and
perception towards purchasing decisions, then it can be taken either by partial
conclusion or multiple products, promotion, distribution and perception, influence
positive significantly to consumer purchasing decisions.

Key words: product, promotion, distribution, and perception towards purchasing
decisions
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