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ABSTRACT 

INCREASE IN PURCHASING DECISIONS THROUGH HALAL LABELS, 

BRAND IMAGE, PRICE AND QUALITY OF PRODUCTS SARIROTI AT 

ALFAMART AND INDOMART FRONT OF THE UNIVERSITY MURIA 

KUDUS  

NAMA : Dwi Ariyanto 

NIM : 201411047 

 

Dosen Pembimbing : 1. Dr. Drs. Sukirman, S.Pd. SH. MM  

  2. Sutono, SE. MM. Ph. D 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMIC AND AND BUSINESS STUDY PROGRAM 

OF MANAGEMENT 

 

 This study is intended to determine the effect of halal labels, brand 

image, prices, and product quality on Sari Roti's consumer purchasing decisions. 

This research was carried out at Alfamart and Indomart in front of Muria Kudus 

University using multiple linear analysis methods. The population is consumers 

who buy SariRoti in Alfamart and Indomart in front of Muria Kudus University 

using accidental sampling sampling technique with a sample of 100 respondents. 

The test results show that halal labels have a positive and significant effect on 

purchasing decisions, brand image has a significant positive effect on purchasing 

decisions, prices have a significant positive effect on purchasing decisions, 

product quality has a significant positive effect on purchasing decisions, and halal 

labels, brand image, price, and quality the product simultaneously affects the 

purchase decision. 

 

Keywords:   Halal Label, Brand Image, Price, Product Quality, Purchase  

Decision 

  



 

viii 
 

Peningkatan Keputusan Pembelian Melalui Label Halal, Citra Merek, 

Harga, dan Kualitas Produk Sari Roti di Kudus. Skripsi. Manajemen. 

Fakultas Ekonomi dan Bisnis. Universitas Muria Kudus. 

 

NAMA : Dwi Ariyanto 

NIM : 201411047 

 

Pembimbing: 1 : Dr. Drs. Sukirman, S.Pd. SH. MM 

 2 :Sutono, SE. MM. Ph. D 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 

 

ABSTRAK 

Penelitian ini dimaksudkan untuk mengetahui pengaruh label halal, citra 

merek, harga, dan kualitas produk terhadap keputusan pembelian konsumen Sari 

Roti. Penelitian ini dilakukan di Alfamart dan Indomart depan Universitas Muria 

Kudus dengan menggunakan metode analisis linier berganda. Populasinya adalah 

konsumen yang membeli SariRoti di Alfamart dan Indomart depan Univesitas 

Muria Kudus dengan menggunakan teknik pengambilan sampel accidental 

sampling dengan jumlah sampel 100 responden. Hasil pengujian  menunjukan 

label halal berpengaruh positif dan signifikan terhadap keputusan pembelian,citra 

merek berpengaruh positif signifikan terhadap keputusan pembelian, harga 

berpengaruh positif signifikan terhadap keputusan pembelian, kualitas produk 

berpengaruh positif signifikan terhadap keputusan pembelian, dan label halal, 

citra merek, harga, dan kualitas produk berpengaruh secara simultan terhadap 

keputusan pembelian.    

Kata kunci : Label Halal (X1), Citra Merek (X2), Harga (X3), Kualitas 

Produk (X4), Keputusan Pembelian (Y) 
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