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ABSTRAKSI

PENGARUH GREEN PRODUCT, GREEN ADVERTISING, GREEN
PACKAGING DAN GREEN AWARENESS TERHADAP KEPUTUSAN
PEMBELIAN LAMPU LED PHILIPS DI JEPARA

BETTY APRILYANIE
NIM.2014-11-271

Dosen Pembimbing : 1. Sutono, SE. MM. Ph.D.
2. Indah Dwi Prasetyaningrum, SE. MM.

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk menguji pengaruh green product, green
advertising, green packaging dan green awareness terhadap keputusan pembelian
lampu LED Philips. Variable yang diajukan adalah empat variable bebas, yaitu
green product, green advertising, green packaging dan green awareness serta satu
variable terikat, yaitu keputusan pembelian.

Penelitian ini dilakukan dengan metode kuesioner terhadap konsumen
lampu LED Philips yang berada di Jepara. dan dilakukan regresi menggunakan
SPSS. Tahap pertama menguji validitas dan reliabilitas pertanyaan setiap variabel.
Tahap kedua, meregresi pengaruh green product, green advertising, green
packaging dan green awareness terhadap keputusan pembelian lampu LED
Philips.

Hasil penelitian menunjukkan bahwa variabel green product, green
advertising, green packaging dan green awareness berpengaruh positif dan
signifikan terhadap keputusan pembelian lampu LED Philips. Perusahaan perlu
meningkatkan kualitas produk, sehingga benar benar sesuai dengan keinginan
masyarakat kaitannya dengan konsep green product. Kemudian perusahaan juga
perlu meningkatkan iklan dan pemberitahuan yang baik mengenai produknya
kepada masyarakat sehingga meningkatkan minat beli masyarakat terhadap
produk lampu Philips LED.

Kata kunci: green product, green advertising, green packaginggreen
awareness dan keputusan pembelian.
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ABSTRACT

EFFECT OF GREEN PRODUCT, GREEN ADVERTISING, GREEN
PACKAGING AND GREEN AWARENESS ON PURCHASE DECISIONS OF
PHILIPS LED LIGHTS IN JEPARA

BETTY APRILYANIE
NIM.2014-11-271

Guidance Lecturer : 1. Sutono, SE. MM. Ph.D..
2. Indah Dwi Prasetyaningrum, SE. MM.

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMIC AND AND BUSINESS STUDY PROGRAM
OF MANAGEMENT

This study aims to examine the effect of green products, green
advertising, green packaging and green awareness on the decision to buy Philips
LED lights. The proposed variable is four independent variables, namely green
product, green advertising, green packaging and green awareness and one
dependent variable, namely the purchase decision.

This research was conducted using a questionnaire method for consumers
of Philips LED lamps located in Jepara. and regression using SPSS. The first
stage examines the validity and reliability of questions for each variable. The
second stage, regressing the influence of green products, green advertising, green
packaging and green awareness on the decision to buy Philips LED lights.

The results showed that green product, green advertising, green
packaging and green awareness variables had a positive and significant effect on
the decision to buy Philips LED lights. Companies need to improve product
quality, so that it is truly in accordance with the wishes of the community in
relation to the concept of green products. Then the company also needs to
increase advertising and good notifications about its products to the community
S0 as to increase the public's buying interest in Philips LED lighting products.

Keywords:  green product, green advertising, green awareness green
packaging and purchasing decisions.
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