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Perkembangan dunia bisnis di era globalisasi seperti sekarang ini semakin 

mengalami peningkatan, salah satunya industri di bidang kecantikan. Hal tersebut 

membuat konsumen menjadi lebih selektif lagi dalam membeli produk 

kosmetik.Ini menjadi tantangan yang berat bagi para produsen kosmetik seperti 

produk Mustika Ratu dimana para produsen dituntut untuk dapat menciptakan 

inovasi-inovasi terbaru supaya produknya dapat bertahan ditengah persaingan 

global seperti sekarang ini. 

Berdasarkan hal tersebut maka dirumuskan permasalahan penelitian 

bagaimana pengaruh penggunaan selebriti endorser, desain kemasan, harga dan 

kualitas produk terhadap minat beli dan keputusan pembelian produk mustika ratu 

di kota kudus. Sedangkan tujuan penelitian ini adalah untuk menganalisis 

pengaruh variabel selebriti endorser, desain kemasan, harga dan kualitas produk 

terhadap minat beli dan keputusan pembelian produk mustika ratu di kota Kudus. 

Variabel independen dalam penelitian ini adalah selebriti endorser, desain 

kemasan, harga dan kualitas produk, variabel dependen yaitu keputusan 

pembelian dengan variabel intervening minat beli. Jenis dan sumber datanya 

meliputi data primer dan sekunder, sampel penelitian sebanyak 270 responden, 

pengumpulan datanya menggunakan kuesioner, pengolahan datanya meliputi: 

editing coding, scoring  dan tabulating dan proses input dengan program 

komputer AMOS 22. Analisis datanya dengan menggunakan analisis Structural 

Equation Modelling SEM. 

Berdasarkan hasil analisis data menyatakan bahwa selebriti endorser, desain 

kemasan, harga dan kualitas produk berpengaruh signifikan terhadap minat beli 

dan keputusan pembelian. Sedangkan varaibel yang paling berpengaruh adalah 

selebriti endorser terhadap keputusan pembelian. 

 

Kata Kunci: Selebriti endorser, desain kemasan, harga dan kualitas produk minat 

beli dan keputusan pembelian. 
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Abstract 

 

The development of the business world in the current era of globalization is 

increasing, one of which is the industry in the field of beauty. This makes 

consumers more selective in buying cosmetic products. This is a tough challenge 

for cosmetics producers such as Mustika Ratu products where producers are 

required to be able to create the latest innovations so that their products can 

survive amid the current global competition. 

Based on this, the research problem was formulated on how the influence of 

celebrity endorser use, packaging design, product price and quality on buying 

interest and purchasing decisions of Mustika Ratu products in Kudus. While the 

purpose of this study was to analyze the influence of celebrity endorser variables, 

packaging design, price and product quality on buying interest and purchasing 

decisions on Mustika Ratu products in Kudus city 

The independent variables in this study are celebrity endorser, packaging 

design, product price and quality, the dependent variable is the purchase decision 

with an intervening variable in buying interest. The types and data sources 

include primary and secondary data, the study sample was 270 respondents, the 

data collection used a questionnaire, data processing included: editing coding, 

scoring and tabulating and input processes with AMOS 22 computer programs. 

Analysis of data using Structural Equation Modeling SEM analysis. 

Based on the results of data analysis stated that celebrity endorsers, 

packaging design, price and product quality have a significant effect on buying 

interest and purchasing decisions. While the most influential varaibel is celebrity 

endorsers on purchasing decisions. 

 

 

Keywords: Celebrity endorser, packaging design, price and quality of product 

buying interest and purchasing decision. 
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