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ABSTRAKSI

ANALISIS PENGARUH RELATIONSHIP MARKETING TERHADAP
LOYALITAS PELANGGAN PRODUK HONDA BEAT SERIES DI
KABUPATEN JEPARA

SYAMSUL ARIFIN
NIM. 2014-11-033

Dosen Pembimbing : 1. Dr. H. Mochamad Edris, Drs. MM.
2. Sutono, SE. MM. Ph.D.

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk menganalisa pengaruh kepercayaan,
kepuasan, komunikasi, dan komitmen terhadap loyalitas pelanggan Honda Beat
Series di- Kabupaten Jepara. Dimana diajukan tiga variabel bebas, yaitu
kepercayaan, kepuasan, komunikasi dan satu variabel terikat, yaitu loyalitas
pelanggan.

Penelitian ini dilakukan dengan metode kuisoner, wawancara terhadap
pelanggan Honda Beat Series di Kabupaten Jepara dan dianalisis dengan regresi.
Tahap pertama menguji validitas dan reliabilitas pertanyaan setiap variabel. Tahap
kedua, meregresi kepercayaan, kepuasan dan komunikasi terhadap loyalitas
pelanggan Honda Beat Series di Kabupaten Jepara.

Hasil penelitian menunjukkan bahwa variabel kepercayaan, kepuasan,
komunikasi dan komitmen berpengaruh positif signifikan terhadap loyalitas
pelanggan Honda Beat Series di Kabupaten Jepara. Kualitas kerja dan standar
operasional pekerjanya masih perlu ditingkatkan sehingga akan meningkatkan
kepercaan para pelanggan terhadap dealer Honda Beat Series.

Kata kunci: kepercayaan, kepuasan, komunikasi, komitmen dan loyalitas
pelanggan.

Vi



ABSTRACT

ANALYSIS OF EFFECT OF RELATIONSHIP MARKETING TO
CUSTOMER LOYALTY OF HONDA BEAT SERIES IN JEPARA
DISTRICT

SYAMSUL ARIFIN
NIM. 2014-11-033

Guidance Lecturer : 1. Dr. H. Mochamad Edris, Drs. MM.
2. Sutono, SE. MM. Ph.D.

UNIVERSITAS MURIA KUDUS
FACULTY OFECONOMIC AND AND BUSINESSSTUDY PROGRAM
OF MANAGEMENT

This study aims to analyze the influence of trust, satisfaction,
communication, and commitment to customer loyalty Honda Beat Series in Jepara
District. Where are proposed three independent variables, namely trust,
satisfaction, communication and one dependent variable, namely customer
loyalty. This research was conducted by using questionnaire method, interviewing
customers of Honda Beat Series in Jepara regency and analyzed by regression.
The first stage examines the validity and reliability of each variable question. The
second stage, regulates trust, satisfaction and communication to customer loyalty
Honda Beat Series in Jepara regency.

The results showed that the variables of trust, satisfaction, communication
and commitment have a significant positive effect on customer loyalty of Honda
Beat Series in Jepara regency. The quality of work and operational standards of
its workers still needs to be improved so that it will increase customer satisfaction
with Honda Beat Series dealers.

Keywords: trust, satisfaction, communication, commitment and customer

loyalty.
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