DAFTAR PUSTAKA

Abdallah Q. Bataineh, Ghaith M. Al-Abdallah, Hanadi A. Salhab & Amer M.
Shote The Effect of Relationship Marketing on Customer Loyalty in the
Jordanian’s Pharmaceutical Sector. International Journal of Business and
Management, VVol. 10, No. 3; 2015. Page 117-131.

Abdolaziz Abtin, Mostafa Pouramiri, 2016, The Impact of Relatonship Marketing
on Customer Loyality Enhancement (Case Study : Kerman Iran Insurance
Company). AIMI Journal, Vol. 3. Page. 41-49.

Al Fian, Junai. 2016. Pengaruh Kepuasan dan Kepercayaan Pelanggan terhadap
Loyalitas Pelanggan Auto 2000 Sungkono Surabaya. Jurnal llmu dan Riset
Manajemen. Volume 5, Nomor 6, Juni 2016. Hal. 1-18.

Buttle, Francis. 2008. Customer Relationship Marketing: Concepts and Tools.
Malang: Banyumedia.

Egan John, 2008, Relationship Marketing, Second Edition, Prentice Hall :
Financial Times.

Ersi, Dzikiryati Yuni dan Hatane Semuel. 2014. Analisis CRM, Kepuasan
Pelanggan dan Loyalitas Produk UKM Berbasis Bahan Baku Terigu di Jawa
Timur. Jurnal Manajemen Pemasaran, VVol. 8, No. 1, April 2014.Hal. 1-8.

Ferdinand, Augusty, 2014, Metode Penelitian Manajemen, Edisi 2, BP.
Universitas Diponegoro, Semarang.

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate dengan Program IBM SPSS
19. Semarang : Bina Pustaka.

Gina Herdian Widyastuti. 2013. Pengaruh Relationship Marketing terhadap
Loyalitas Pelanggan pada Nasabah Bank BTPN KCP Sepanjang. Jurnal
IImu Manajemen. Volume 1 Nomor 2 Maret 2013. Hal. 677-687.

Greenberg. Paul. 2010. CRM at the spedd of light : Social CRM Strategies,
Tool,and Techniques for Engaging Your Customer. (4th edition). New
York: McGraw-Hill, Inc.

Griffin, Jill. 2010. Customer Loyalty Menumbuhkan dan Mempertahankan
Kesetiaan Pelanggan. Jakarta: Erlangga.

Hamidin, Dini. 2008. Model Customer Relationship Marketing (CRM) di Institusi
Pendidikan (SNATI 2008). Yogyakarta.



Imasari, Kartika. 2011. Pengaruh Customer Relationship Marketing terhadap
Loyalitas Pelanggan pada PT BCA Thbk. Jurnal Ilmu Manajemen. Vol. 1
No, 3 Hal. 1-14.

Kenny Fachrian Fardhani. 2016. Pengaruh Customer Relationship Marketing
(CRM) terhadap Loyalitas Pelanggan English First Samarinda. e-
Proceeding of Management, Vol.3, No.2 Agustus 2016. Hal. 986-989.

Kotler, Philip., and Kevin Lane Keller. 2012. Manajemen Pemasaran. Edisi 13
Jilid 1. Jakarta.

Kotler, Philip., dan Gary Armstrong, dialihbahasakan oleh Alexander Sindoro.
2012. Dasar-Dasar Pemasaran. Edisi 12. Jilid 2. Jakarta : Indeks.

Lukas, Ade. 2007. Customer Relationship Marketing CRM Slide Presentation.
Jakarta : Ciptamaya.

Mawarni, Jamilah Nalarati. 2015. Pengaruh Customer Relationship Marketing
terhadap Loyalitas Pelanggan PT Kereta Api Indonesia (Survei terhadap
Pelanggan Kereta Api di Stasiun Besar Yogyakarta). Jurnal Ilmu
Manajemen. Vol. 3 No. 1. Hal. 1-12.

Ndubisi, Nelson Oly. 2006. Relationship Marketing and Customer Loyalty.
Marketing Intelligence & Planning Journal, Vol. 25 No. 1, 2007 pp. 98-
106.

Patrick, Limo K, Chenuos, Nehemiah Kosgei, Koskei, Noah Kiprop, Kenyoru,
Dennis Nkobe and Tuwey, Joel Kiplagat Effects of Relationship Marketing
on Customer Loyalty: Evidence from Petrol Service Stations in Uasin-Gishu
County Kenya. European Journal of Business and Management, Vol.6,
No.25, 2014. Page 124-132.

Rambat Lupiyoadi dan Hamdani, A. 2009. Manajemen Pemasaran Jasa. Edisi-2.
Jakarta: Salemba Empat.

Robinette, Scott & Brand, Claire. 2007. Emotion Marketing. The Hallmark Way of
Winning Customers For Live. United States: Mc Grow Hil.

Storbacka, Kaj dan Lehtinen, Jarno. 2007. CRM Creating Competitive Advantage
Through Win-win Relationship Startegies. Singapore:Mc Graw Hill.

Sugiyono. 2012. Metode Penelitian Bisnis. Cetakan Kesembilan. Bandung :
Alfabeta.

Sujarweni, Wiratna. 2015. Metodologi Penelitian Bisnis dan Ekonomi.
Yogyakarta : Pustaka Baru.



Syaiful, Mochamad. 2015. Pengaruh Relationship Marketing, Komitmen dan
Kepercayaan terhadap Loyalitas Pelanggan Auto 2000 Sungkono. Jurnal
IImu dan Riset Manajemen. VVolume 4, Nomor 12, Desember 2015. Hal 1-
16.

Temporal, Paul & Martin Trott. 2008. Romancing The Customer. Terjemahan
Kusnandar. Jakarta :Salemba Empat.

Thompson, J. A., Strickland, A. J. And Gamble, E.J., 2010 Crafting and
Executing Strategy, Seventeenth Edition, Mc Graw- Hill/lrwin, Inc., New.

Tjiptono, Fandy. 2008. Strategi Pemasaran. Edisi Pertama. Yogyakarta: Andi
Offset.

Tunggal, Amin Widjaja. 2008. Dasar-dasar Customer Relationship Marketing
(CRM) Jakarta : Harvindo.

Turban, Efraim. et al. 2008. Electronic Commerce. Prentice Hall.

Wibowo. 2006. Implementasi RelationshipMarketing Pada Industry Hospitality.
Jakarta: PT Raja Grafindo Persada.

, 2017, Pedoman Penyusunan Skripsi, Fakultas Ekonomi, Universitas
Muria Kudus.



