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ABSTRAKSI

ANALISIS PENGARUH KUALITAS PRODUK, INOVASI PRODUK DAN
PROMOSI TERHADAP KEPUTUSAN PEMBELIAN PRODUK DI SANDY
JAYA FURNITURE JEPARA

KAFIDHIN
NIM.2013-11-290

Dosen Pembimbing  : 3. Dr. H. Mochamad Edris, Drs, MM.
4. Indah Dwi Prasetyaningrum, SE. MM.

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk,
inovasi produk dan promosi terhadap keputusan pembelian produk di Sandy Jaya
Furniture Jepara. Variabel penelitian ini terdiri dari tiga variabel bebas dan satu
variabel terikat, yaitu kualitas produk, inovasi produk dan promosi berperan
sebagai variabel bebas dan keputusan pembelian berperan sebagai variabel terikat.

Penelitian ini dilakukan dengan metode survey terhadap konsumen Sandy
Jaya Furniture Jepara dan dianalisis dengan regresi. Tahap pertama menguji
validitas dan reliabilitas pertanyaan setiap variabel. Tahap kedua, meregresi
variabel kualitas produk, inovasi produk dan promosi terhadap keputusan
pembelian.

Hasil penelitian menunjukkan bahwa variabel kualitas produk, inovasi
produk dan promosi berpengaruh positif signifikan keputusan pembelian produk
di Sandy Jaya Furniture Jepara. Berdasarkan hasil penelitian, maka diperlukan
peningkatan jangkauan promosi terhadap produk-produk Sandy Jaya Furniture
Jepara dengan menggunakan media sosial, serta penyebaran katalog-katalog di
berbagai toko-toko meubel agar konsumen lebih mengenal produk-produk dari
Sandy Jaya Furniture Jepara, selain itu perlu mempertahankan strategi
pengembangan desain produk baru Sandy Jaya Furniture Jepara yang disesuaikan
dengan keinginan pelanggan.

Kata Kunci: kualitas produk, inovasi produk, promosi dan keputusan
pembelian.
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ABSTRACT

THE EFFECT’S ANALYZE OF QUALITY PRODUCTS, INNOVATION
PRODUCTS AND PROMOTION TO PRODUCT PURCHASING DECISIONS IN
SANDY JAYA FURNITURE JEPARA

KAFIDHIN
NIM.2013-11-290

Supervisor i 1. Dr. H. Mochamad Edris, Drs, MM.
2. Indah Dwi Prasetyaningrum, SE. MM.

UNIVERSITAS MURIA KUDUS
STUDY PROGRAM MANAGEMENT FACULTY OF ECONOMICS

This study aimed to analyze the effect of quality products, innovation
products and promotion of the product purchasing decisions in Sandy Jaya
Furniture Jepara. The variables of this study consisted of three independent
variables and the dependent variable, namely the quality products, innovation
products and promotion as the independent variable and purchasing decisions
serve as the dependent variable.

This research was conducted by survey method to consumers Sandy Jaya
Furniture Jepara and analyzed with regression. The first phase tested the validity
and reliability questions for each variable. The second phase, regressed variable
quality product, innovation product and promotion on purchasing decisions.

The results showed that the variables of quality product, innovation
product and promotion of significant positive effect on the product purchasing
decisions Sandy Jaya Furniture Jepara. The results of research, it is necessary to
increase the range of promotion of Sandy Jaya Furniture Jepara products by using
social media, as well as the spread of catalogs in various furniture stores so that
consumers are more familiar with the products of Sandy Jaya Furniture Jepara,
new product design development strategy Sandy Jaya Furniture Jepara tailored to
customer's wishes.

Keywords: product quality, product innovation, promotion and purchasing
decisions
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