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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS 

PROGRAM STUDI MANAJEMEN 

 

 

 

Perpindahan merek (brand swiching) lebih menitik beratkan pada pembentukan 

himpunan pertimbangan serta akibat langsung dan tidak langsung dari ukuran 

himpunan pertimbangan pada perilaku perpindahan di pasar 

Smartphone.Penelitian bertujuan untuk menguji pengaruh secara persial dan 

simultan antara kelompok acuan, harga dan iklan terhadap perpindahan merek 

pada pengguna smartphone Oppo ke merek lain (studi pada mahasiswa S-1 

Fakultas Ekonomi dan Bisnis Universitas Muria Kudus).rangcangan penelitian ini 

menggunakan pendekatan penelitian kuantatif, variabel bebas dalam penelitian ini 

adalah kelompok acuan, harga, dan iklan, variabel terikat dalam penelitian ini 

adalah perpindahan merek (Y). Sampel dalam penelitian ini adalah mahasiswa 

yang pernah menggunakan Smartphone Oppo, sebanyak 100 responden.Hasil 

penelitian menunjukkan bahwa secara persial kelompok acuan (X1) harga (X2) 

dan iklan(X3) berpengaruh positif signifikan terhadap perpindahan merek, 

sedangkan secara berganda seluruh Variabel bebas berpengaruh signifikan 

terhadap variabel terikat. 

Kata Kunci: Kelompok Acuan, Harga, Iklan, Perpindahan Merek  
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ABSTRACK 

 

THE EFFECT OF GROUP REFERENCES, PRICE AND ADVERTISE OF 

BRAND SWICHING OPPO SMARTPHONE TO OTHER BRANDS 

(Study of S-1 Students of the Faculty of Economics and Business,  

Muria Kudus University) 
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MURIA KUDUS UNIVERSITY 

FACULTY OF ECONOMICS AND BUSSINESS FACULTY 

STUDY PROGRAM OF MANAGEMENT  

 

 

Brand switching more emphasis on the establishment of a set of considerations as 

well as the direct and indirect consequences of the size of the set of considerations 

on the behavior of displacement in the Smartphone market. The research aims to 

find out the partial influence and simultaneously between a group of reference, 

pricing and advertising against displacement Oppo smartphone brand to another 

brand (study S-1 Student At the Faculty of Economics and bussiness of the 

University of Muria Kudus. The design of this research using quantitative 

research approach, the free variables in this study the reference group (X 1), 

price (X 2), advertising (X 3) a bound variable in this study is the transfer of the 

brand (Y). The sample in this study are studentswho nevwe used the Oppo 

Smartphone. as many as 100 respondents. The results showed that partially 

reference group (X 1) (X 2), advertising (X 3) a significant positive effect against 

the transfer of the brand simultaneously (together) between a group of reference, 

pricing and advertising against the transfer of the brand in simultaneous. 

 

Keywords: Reference Group, Pricing, Advertising, Brand Displacement 
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