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“Waktu itu bagaikan pedang, jika kamu tidak memanfaatkannya, ia akan 

memotongmu (menggilasmu)” 

(H.R. Muslim) 
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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 
Penelitian ini bertujuan untuk menganalisa pengaruh positif motivasi, 

pembelajaran, sikap dan gaya hidup terhadap kepuasan pelanggan mahasiswi 

Fakultas Ekonomi dan Bisnis Universitas Muria Kudus yang menggunakan 

produk kosmetik Wardah. Dalam penelitian ini diajukan empat variabel bebas dan 

satu variabel terikat, yaitu l motivasi, pembelajaran, sikap dan gaya hidup sebagai 

variabel bebas dan kepuasan pelanggan sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode kuesioner yang didapat dari 

mahasiswa Fakultas Ekonomi dan Bisinis Universitas Muria Kudus yang membeli 

produk kosmetik wardah. Tahap pertama menguji validitas dan reliabilitas 

pertanyaan setiap variabel. Tahap kedua, meregresi pengaruh motivasi, 

pembelajaran, sikap dan gaya hidup terhadap kepuasan pelanggan pada 

mahasiswa Fakultas Ekonomi dan Bisinis Universitas Muria Kudus Angakatan 

yang membeli produk kosmetik wardah 

Hasil penelitian menunjukkan bahwa variabel motivasi, pembelajaran 

konsumen, sikap dan gaya hidup secara berganda terbukti memiliki pengaruh 

yang signifikan terhadap kepuasan pelanggan kosmetik Wardah.. Pihak 

perusahaan harus memperhatikan kebutuhan pelanggan dan dapat meningkatkan 

kepuasan pelanggan terhadap produk kosmetik tersebut. 

 

 

Kata kunci: motivasi, pembelajaran konsumen, sikap dan gaya hidup dan 

kepuasan pelanggan. 
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ABSTRACT 

 

THE EFFECT OF MOTIVATION, LEARNING, ATTITUDE, AND 

LIFESTYLE ON CUSTOMER SATISFACTION OF WARDAH 

COSMETIC PRODUCTS  

(STUDY IN HOLIDITY UNIVERSITY MANAGEMENT 

STUDENTS) 

 

 
AYU NING LESTARI 

NIM. 2015-11-008 
 

 
Guidance Lecturer : 1. Dr. Supriyono, SE. MM. 

  2. Indah Dwi Prasetyaningrum, SE. MM. 

 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMIC AND BUSINESS MANAGEMENT STUDY 

PROGRAM 

 

This study aims to analyze the positive influence of motivation, learning, 

attitudes and lifestyle on customer satisfaction students of the Faculty of 

Economics and Business, Muria Kudus University, who use Wardah cosmetics 

products. In this study four independent variables were proposed and one 

dependent variable, namely l motivation, learning, attitude and lifestyle as 

independent variables and customer satisfaction as the dependent variable. 

This research was conducted using a questionnaire method obtained from 

students of the Faculty of Economics and Business, Muria Kudus University, who 

bought wardah cosmetic products. The first stage tests the validity and reliability 

of questions for each variable. The second stage, regression of the influence of 

motivation, learning, attitudes and lifestyle on customer satisfaction on students of 

the Faculty of Economics and Business, Muria Kudus University, Angatan who 

bought wardah cosmetic products 

The results showed that the variables of motivation, consumer learning, 

attitudes and lifestyle were shown to have a significant influence on Wardah 

cosmetics customer satisfaction. The company must pay attention to customer 

needs and be able to increase customer satisfaction with these cosmetic products. 

 

Keywords: motivation, consumer learning, attitude and lifestyle and customer 

satisfaction. 
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