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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

 

Penelitian ini bertujuan untuk menganalisa pengaruh kualitas produk, harga 

dan promosi terhadap keputusan pembelian sepatu Vans (studi pada konsumen 

sepatu Vans di Kudus). Dalam penelitian ini diajukan tiga variabel bebas dan satu 

variabel terikat, yaitu kualitas produk, harga dan promosi sebagai variabel bebas 

dan keputusan pembelian sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode survei terhadap konsumen sepatu 

Vans di Kudus dan dianalisis dengan regresi. Tahap pertama menguji validitas 

dan reliabilitas pertanyaan setiap variabel. Tahap kedua meregresi pengaruh 

kualitas produk, harga dan promosi terhadap keputusan pembelian konsumen 

sepatu Vans di Kudus. Hasil penelitian menunjukkan bahwa kualitas produk, 

harga dan promosi terbukti memiliki pengaruh yang positif dan signifikan 

terhadap keputusan pembelian konsumen sepatu Vans di Kudus. Perusahaan tetap 

mempertahankan produk sepatu Vans yang memiliki variasi model sepatu yang 

beragam dan menarik, memperbaiki kualitas produknya dan mengatur kembali 

jadwal promosi, sehingga mampu meningkatkan keputusan pembelian sepatu 

Vans. 

 

 

Kata kunci:  kualitas produk, harga, promosi dan keputusan pembelian. 
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ABSTRACT 

 
 

THE EFFECT OF QUALITY OF PRODUCTS, PRICES AND PROMOTIONS 

ON PURCHASING DECISIONS OF VANS SHOES (STUDY ON SHOES 

VANS IN CONSUMERS) 
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2014-11-396 

 

Guidance Lecturer : 1. Dr. Mokhamad Arwani, SE, MM.  

  2. Indah Dwi Prasetyaningrum, SE. MM. 

   

MURIA KUDUS UNIVERSITY 

FACULTY OF ECONOMIC AND BUSINESS MANAGEMENT  

 

 This study aims to analyze the effect of product quality, price and 

promotion on purchasing decisions of Vans shoes (studies on consumers of Vans 

shoes in Kudus). In this study three independent variables and one dependent 

variable were proposed, namely product quality, price and promotion as 

independent variables and purchasing decisions as the dependent variable. 

 This research was conducted by survey method on consumers of Vans 

shoes in Kudus and analyzed by regression. The first stage tests the validity and 

reliability of questions for each variable. The second stage of regression is the 

effect of product quality, price and promotion on consumer purchasing decisions 

on Vans shoes in Kudus. 

 The results showed that product quality, price and promotion proved to 

have a positive and significant influence on consumer purchasing decisions of 

Vans shoes in Kudus. The company retains Vans shoe products that have a variety 

of interesting and varied shoe models, improve the quality of their products and 

rearrange the promotion schedule, so as to increase the purchase decision of 

Vans shoes. 

 

 

Keywords: product quality, price, promotion and purchasing decision. 
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