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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh ukuran perusahaan, 

profitabilitas, kinerja lingkungan dan tipe industri terhadap pengungkapan Islamic 

Social Reporting (ISR). Populasi dalam penelitian ini adalah perusahaan yang 

terdapat di Daftar Efek Syariah (DES) periode 2013-2017. Metode pengambilan 

sampel menggunakan purposive sampling. Total sampel penelitian yang digunakan 

berjumlah 188 perusahaan. Metode analisis data yang digunakan adalah analisis 

regresi linier berganda. Hasil penelitian ini menunjukkan bahwa ukuran perusahaan 

berpengaruh positif signifikan terhadap pengungkapan Islamic Social Reporting 

(ISR). Profitabilitas, Kinerja Lingkungan dan Tipe Industri tidak berpengaruh 

terhadap pengungkapan Islamic Social Reporting (ISR).  

 

Kata kunci : Ukuran Perusahaan, Profitabilitas, Kinerja Lingkungan, Tipe 

Industri, Islamic Social Reporting. 

  



 

vii 
 

ABSTRACT 

The purpose of this research is to examine the infuence of company zize, 

profitability, environmental performance and industry type on disclosure of Islamic 

Social Reporting (ISR). The population in this study is the company contained in 

the List of Sharia Securities (DES) for the period 2013-2017. The sampling method 

uses purposive sampling. The total research sample used was 188 companies. The 

data analysis method used is multiple linear regression analysis. The result showed 

that company size had a significant positive effect on Islamic Social Reporting (ISR) 

disclosures. Profitability, Environmental Performance and Industry Type has no 

effect on Islamic Social Reporting (ISR) disclosures. 

 

Keywords: Company Size, Profitability, Environmental Performance, Industry 

Type, Islamic Social Reporting. 
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