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ABSTRAK 

 

Penelitian ini bertujuan untuk memperoleh bukti empiris pengaruh 

profitabilitas, free cash flow, pengungkapan corporate social responsibility, 

intensitas persaingan dan ukuran perusahaan terhadap nilai perusahaan. Objek 

penelitian yang digunakan yaitu perusahaan consumer goods yang terdaftar di 

Bursa Efek Indonesai (BEI) tahun 2013-2017. Metode pengambilan sampel yaitu 

menggunkan teknik purposive sampling. Jumlah sampel dalam penelitian ini 

sebanyak 65 perusahaan. Teknik analisis data yang digunakan adalah analisis 

regresi linear berganda. Hasil penelitian menunjukkan bahwa profitabilitas, free 

cash flow dan ukuran perusahaan berpengaruh positif terhadap nilai perusahaan. 

sedangkan pengungkapan corporate social responsibility dan intensitas 

persaingan berpengaruh negatif terhadap nilai perusahaan. 

 

Kata Kunci: Profitabilitas, Free Cash Flow, Corporate Social Responsibility, 

Intensitas Persaingan, Ukuran Perusahaan dan Nilai perusahaan. 



x 

ABSTRACT 

This research aimed to obtain the empirical evidence of the effect of 

profitability, free cash flow, disclousure of corporate social responsibility, 

intensity of competition and compane size on firm value. The object of this 

research used consumer goods companies which are registered in Indonesia Stock 

Exchange throught in the period 2013-2017. The sampling method used purposive 

sampling. The population of this research is 65 companies. The data analysis 

method used Multiple Regression Analysis. The results showed that profitability, 

free cash flow and company size have a positive effect on firm value. While   

disclousure of corporate social responsibility and intensity of competition 

negatively effects on firm value. 

 

Keywords: Profitability, Free Cash Flow, Disclousure of Corporate Social 

Responsibility, Intensity of Competition, Company Size , dnd Firm Value. 



xi 

DAFTAR ISI 

 

HALAMAN JUDUL................................................................................................ i 

HALAMAN PENGESAHAN................................................................................ iii 

HALAMAN PENGESAHAN PENGUJI .............................................................. iii 

MOTTO DAN PERSEMBAHAN ......................................................................... vi 

KATA PENGANTAR .......................................................................................... vii 

ABSTRAK ............................................................................................................. ix 

DAFTAR ISI .......................................................................................................... xi 

DAFTAR TABEL ..................................................................................................xv 

DAFTAR GAMBAR ........................................................................................... xvi 

DAFTAR LAMPIRAN ...................................................................................... xviii 

BAB I PENDAHULUAN ........................................................................................1 

I.1. Latar Belakang .......................................................................................... 1 

I.2. Ruang Lingkup.......................................................................................... 9 

I.3. Perumusan Masalah .................................................................................. 9 

I.4. Tujuan Penelitian .................................................................................... 10 

I.5. Kegunaan Penelitian ............................................................................... 11 

I.6. Manfaat Penelitian .................................................................................. 12 

BAB II TINJAUAN PUSTAKA............................................................................13 

2.1. Landasan Teori........................................................................................ 13 

2.1.1. Signalling Theory ........................................................................ 13 

2.1.2. Stakeholder Theory ..................................................................... 16 

2.1.3. Nilai Perusahaan.......................................................................... 17 

2.1.4. Profitabilitas ................................................................................ 19 

2.1.5. Free Cash Flow ........................................................................... 21 

2.1.6. Corporate Social Responsibility ................................................. 23 

2.1.7. Intensitas Persaingan ................................................................... 26 

2.1.8. Ukuran Perusahaan...................................................................... 29 

2.3. Kerangka Pemikiran Teoritis .................................................................. 34 

2.4. Perumusan Hipotesis ............................................................................... 37 



xii 

2.4.1. Pengaruh Profitabilitas terhadap Nilai Perusahaan ..................... 37 

2.4.2. Pengaruh Free Cash Flow terhadap Nilai Perusahaan ................ 38 

2.4.3. Pengaruh Pengungkapan Corporate Social Responsibility 

terhadap Nilai Perusahaan ........................................................... 40 

2.4.4. Pengaruh Intensitas Persaingan terhadap Nilai Perusahaan ........ 41 

2.4.5. Pengaruh Ukuran Perusahaan terhadap Nilai Perusahaan .......... 42 

BAB III METODE PENELITIAN ........................................................................44 

3.1. Rancangan Penelitian .............................................................................. 44 

3.2. Definisi Operasional dan Pengukuran Variabel ...................................... 44 

3.2.1. Variabel Terikat (Dependent Variable) ...................................... 44 

3.2.2. Variabel Bebas (Independent Variable) ...................................... 45 

3.2.2.1. Profitabilitas .................................................................. 45 

3.2.2.2. Free Cash Flow ............................................................. 46 

3.2.2.3. Corporate Social Responsibility ................................... 47 

3.2.2.4. Intensitas Persaingan ..................................................... 48 

3.2.2.5. Ukuran Perusahaan ....................................................... 50 

3.3. Jenis dan Sumber Data ............................................................................ 50 

3.4. Populasi dan Sampel ............................................................................... 51 

3.5. Pengumpulan Data .................................................................................. 52 

3.6. Pengolahan Data ..................................................................................... 52 

3.7. Analisis Data ........................................................................................... 52 

3.7.1. Statistik Deskriptif ...................................................................... 53 

3.7.2. Uji Asumsi Klasik ....................................................................... 54 

3.7.2.1. Uji Normalitas ............................................................... 54 

3.7.2.2. Uji Multikolinearitas ..................................................... 55 

3.7.2.3. Uji Heteroskedastisitas .................................................. 56 

3.7.3.2. Uji Autokorelasi ............................................................ 57 

3.7.3. Analisis Regresi Linear Berganda ............................................... 58 

3.7.4. Pengujian Hipotesis ..................................................................... 58 

3.7.4.1. Uji Koefisien Determinasi (R
2
) ..................................... 58 

3.7.4.2. Uji F .............................................................................. 59 



xiii 

3.7.4.3. Uji t ............................................................................... 59 

BAB IV HASIL DAN PEMBAHASAN ...............................................................61 

4.1. Gambaran Umum Objek Penelitian ........................................................ 61 

4.2. Penyajian Data ........................................................................................ 62 

4.3. Analisis Data ........................................................................................... 63 

4.3.1. Hasil Analisis Statistik Deskriptif ............................................... 63 

4.3.1.1. Nilai Perusahaan ........................................................... 63 

4.3.1.2. Profitabilitas .................................................................. 64 

4.3.1.3. Free Cash Flow ............................................................. 64 

4.3.1.4. Corporate Social Responsibility ................................... 65 

4.3.1.5. Intensitas Persaingan ..................................................... 65 

4.3.1.6. Ukuran Perusahaan ....................................................... 65 

4.3.2. Uji ASumsi Klasik ...................................................................... 66 

4.3.2.1. Uji Normalitas ............................................................... 66 

4.3.2.2. Uji Multikolonieritas ..................................................... 67 

4.3.2.3. Uji Heterokedastisitas ................................................... 69 

4.3.2.4. Uji Autokorelasi ............................................................ 71 

4.3.3. Multiple Liniear Regression Analysis ......................................... 72 

4.3.4. Goodness of Fit Model ................................................................ 74 

4.2.3.1. Uji Koefisien Determinasi ............................................ 74 

4.2.3.2. Uji f ............................................................................... 75 

4.2.3.3. Uji t ............................................................................... 76 

4.4. Pembahasan............................................................................................. 78 

4.4.1. Pengaruh Profitabilitas terhadap Nilai Perusahaan ..................... 78 

4.4.2. Pengaruh Free Cash Flow terhadap Nilai Perusahaan ................ 79 

4.4.3. Pengaruh Corporate Social Repsonsibility terhadap Nilai 

Perusahaan................................................................................... 80 

4.4.4. Pengaruh Intensitas Persaingan terhadap Nilai Perusahaan ........ 81 

4.4.5. Pengaruh Ukuran Perusahaan terhadap Nilai Perusahaan .......... 82 

BAB V PENUTUP.................................................................................................84 

5.1. Kesimpulan ............................................................................................. 84 



xiv 

5.2. Keterbatasan Penelitian ........................................................................... 85 

5.3. Saran ....................................................................................................... 86 

DAFTAR PUSTAKA ............................................................................................88 

LAMPIRAN...........................................................................................................91 

 



xv 

DAFTAR TABEL 

 
Tabel 4.1 Penyeleksi Sampel .................................................................................62 

Tabel 4.2 Hasil Uji Statistik Deskriptive ................................................................63 

Tabel 4.3 Hasil One-Sample Kolmogrov-Smirnov Test ........................................67 

Tabel 4.4 Hasil Uji Multikolonieritas ....................................................................68 

Tabel 4.5 Hasil Uji Heterokedastisitias-Uji Glejser ..............................................71 

Tabel 4.6 Hasil Uji Autokorelasi ...........................................................................72 

Tabel 4.7 Hasil Analisis Regresi ............................................................................73 

Tabel 4.8 Hasil Uji Koefisien Determinasi ............................................................74 

Tabel 4.9 Hasil Uji F ..............................................................................................75 

Tabel 4.10 Hasil Uji T............................................................................................76 

 



xvi 

DAFTAR GAMBAR 
 

Gambar 2.3.1 Kerangka Pemikiran ........................................................................37 

Gambar 4.1 Hasil Uji Normalitas P-Plot ...............................................................66 

Gambar 4.2 Hasil Uji Heterokedastisitas ...............................................................70



xvii 

DAFTAR GRAFIK 

 

Grafik 1.1.1 Harga Saham GGRM...........................................................................3 

Grafik 1.1.2 Harga Saham HMSP ............................................................................3 

 



xviii 

DAFTAR LAMPIRAN 

 

Lampiran 1 Index GRI G4 

Lampiran 2 Sampel Perusahaan 

Lampiran 3 Tabulasi Sebelum Outlier 

Lampiran 4 Tabulasi Setelah Outlier 

Lampiran 5 Perhitungan Nilai Perusahaan 

Lampiran 6 Perhitungan Profitabiliatas 

Lampiran 7 Perhitungan Free Cash Flow 

Lampiran 8 Perhitungan Corporate Social Responsibility 

Lampiran 9 Perhitungan Intensitas Persaingan 

Lampiran 10 Perhitungan Ukuran Perusahaan 

Lampiran 11 Hasil  Pengujian Data


