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ABSTRAKSI 

 
PENGARUH INVESTMENT OPPORTUNITY SET, UKURAN 

PERUSAHAAN, LEVERAGE, DAN PROFITABILITAS TERHADAP 

KEBIJAKAN DIVIDEN PERUSAHAAN MANUFAKTUR SEKTOR 

MAKANAN DAN MINUMAN YANG TERDAFTAR DI BEI 

TAHUN 2013-2016 

 

 

PONI WIBOWO 

 NIM. 2015-11-079  
 

 
Dosen Pembimbing : 1. Dr. Drs. H. M. Zainuri, MM 

  2. Dr. Mokhamad. Arwani, SE. MM 

 
 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 
Penelitian ini bertujuan untuk menguji pengaruh investment opportunity 

set, ukuran perusahaan,  leverage dan profitabilitas terhadap kebijakan dividen 

perusahaan manufaktur sektor makanan dan minuman yang terdaftar di bei tahun 

2013-2016. Dimana terdapat empat variabel bebas, investment opportunity set, 

ukuran perusahaan, leverage dan profitabilitas serta satu variabel terikat, yaitu 

kebijakan dividen perusahaan. Penelitian ini dilakukan dengan metode survei 

terhadap seluruh perusahaan makanan dan minuman yang listing di Bursa Efek 

Indonesia periode 2013-2016 berjumlah 18 perusahaan. 

Hasil penelitian menunjukkan bahwa secara parsial variabel investment 

opportunity set berpengaruh terhadap kebijakan dividen perusahaan. Ukuran 

perusahaan berpengaruh terhadap kebijakan dividen perusahaan. Leverage 

berpengaruh terhadap kebijakan dividen perusahaan dan profitabilitas 

berpengaruh terhadap kebijakan dividen perusahaan. Secara simultan investment 

opportunity set, ukuran perusahaan, leverage dan profitabilitas  berpengaruh 

terhadap kebijakan dividen perusahaan. Perusahaan sebaiknya 

mempertimbangkan keempat variabel yang secara simultan berpengaruh terhadap 

kebijakan dividen yaitu investment opportunity set, ukuran perusahaan, leverage 

dan profitabilitas untuk digunakan sebagai acuan dasar dalam perbaikan kinerja 

perusahaan. 

 

Kata kunci: investment opportunity set, ukuran perusahaan,  leverage, 

profitabilitas dan kebijakan dividen perusahaan. 
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ABSTRACT 

 

THE INFLUENCE OF INVESTMENT OPPORTUNITY SET, COMPANY 

SIZES, LEVERAGE, AND PROFITABILITY ON DIVIDEND POLICY 

COMPANY MANUFACTURING OF FOOD AND BEVERAGE SECTORS 

LISTED ON BEI FOR 2013-2016 

 
PONI WIBOWO 

 NIM. 2015-11-079  
 

 
Dosen Pembimbing : 1. Dr. Drs. H. M. Zainuri, MM 

  2. Dr. Mokhamad. Arwani, SE. MM 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMIC AND BUSINESS MANAGEMENT STUDY 

PROGRAM 

 

 This study aims to analyze the effect of investment opportunity set, 

company size, leverage and profitability on dividend policy of manufacturing 

companies in the food and beverage sector registered in May 2013-2016. Where 

there are four independent variables, investment opportunity set, company size, 

leverage and profitability, and one dependent variable, namely the company's 

dividend policy. This research was conducted by a survey method of all food and 

beverage companies listed on the Indonesia Stock Exchange in the 2013-2016 

period totaling 18 companies. 

 The results showed that the investment opportunity set partially influenced 

the company's dividend policy. The size of the company affects the company's 

dividend policy. Leverage affects the company's dividend policy and profitability 

affects the company's dividend policy. Simultaneously investment opportunity set, 

company size, leverage and profitability affect the company's dividend policy. 

Companies should consider the four variables that simultaneously influence 

dividend policy, namely investment opportunity set, company size, leverage and 

profitability to be used as a basic reference in improving company performance. 

 

Keywords: investment opportunity set, company size, leverage, profitability and 

company dividend policy. 
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