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ABSTRAKSI

PENGARUH IKLAN, LABEL HALAL, CITRA MEREK, KEPERCAYAAN
MEREK TERHADAP LOYALITAS KONSUMEN KOSMETIK WARDAH
DI FAKULTAS EKONOMI DAN BISNIS UNIVERSITAS MURIA KUDUS

RAKHUL ASYIFA
NIM. 2015-11-033

Dosen Pembimbing : 1. Sutono, SE. MM, Ph.D..
2. Mia Ajeng Alfiana, SE. MM.

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk Menganalisis pengaruh positif iklan, label
halal, citra merek, dan kepercayaan merek terhadap loyalitas konsumen kosmetik
Wardah di Fakultas Ekonomi dan Bisnis Universitas Muria Kudus. Variabel yang
diajukan adalah empat variabel bebas dan satu variabel terikat, yaitu iklan, label
halal, citra merek dan kepercayaan merek sebagai variabel bebas dan sedangkan
loyalitas konsumen sebagai variabel terikat.

Penelitian ini dilakukan dengan metode survei terhadap semua mahasisiwa
konsumen kosmetik Wardah di Fakultas Ekonomi dan Bisnis Universitas Muria
Kudus dan dianalisis dengan regresi. Hasil penelitian menunjukkan bahwa
variabel iklan, label halal, citra merek dan kepercayaan merek berpengaruh positif
dan signifikan terhadap loyalitas konsumen kosmetik Wardah di Fakultas
Ekonomi dan Bisnis Universitas Muria Kudus. Perusahaan sebaiknya
mengevaluasi iklan produknya sehingga pesan dapat tersampaikan dan lebih
mudah dipahami oleh konsumen secara keseluruhan dan diharapkan dapat
menjaga kepercayaan konsumen dengan selalu menjaga kualitas produk dan
pelayanannya tetap baik.

Kata kunci: iklan, label halal, citra merek, kepercayaan merek dan loyalitas
konsumen
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ABSTRACT

THE EFFECT OF ADVERTISING, HALAL LABELS, BRAND
IMAGES, BRAND TRUST ON THE LOYALTY OF WARDAH
COSMETIC CONSUMERS IN THE FACULTY OF ECONOMICS
AND BUSINESS

RAKHUL ASYIFA
NIM. 2015-11-033

Guidance Lecturer : 1. Sutono, SE. MM, Ph.D..
2. Mia Ajeng Alfiana, SE. MM.

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMIC AND AND BUSINESS STUDY PROGRAM
OF MANAGEMENT

This study aims to analyze the positive influence of advertising, halal labels,
brand image, and brand trust in Wardah cosmetics consumer loyalty at the
Faculty of Economics and Business, Muria Kudus University. The variables
proposed are four independent variables and one dependent variable, namely
advertising, halal label, brand image and brand trust as independent variables
and while consumer loyalty as the dependent variable.

This research was conducted by surveying all Wardah cosmetics consumer
students at the Faculty of Economics and Business at Muria Kudus University and
analyzed by regression. The results showed that the advertising variables, halal
labels, brand image and brand trust influenced the loyalty of Wardah cosmetics
consumers at the Faculty of Economics and Business, Muria Kudus University.
Companies should evaluate their product advertisements so that messages can be
conveyed and are more easily understood by consumers as a whole and are
expected to maintain consumer confidence by always maintaining good product
quality and service.

Keywords: advertising, halal label, brand image, brand trust and consumer
loyalty.
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