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ABSTRAK 

Penelitian ini bertujua untuk menganalisis pengaruh good corporate governance, 

karakteristik perusahaan, dan regulasi pemerintah terhadap luas pengungkapan 

corporate social responsibility.Populalsi penelitian yang digunakan adalah 

perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia periode 2014-

2017.Metode yang digunakan adalah purposive sampling dalam 4 tahun 

pengamatan sampel yaitu 127. Metode analisis yang digunakan dalam penelitian 

ini adalah analisis regresi berganda, uji asumsi klasik ( normalitas, 

multikolonieritas, heteroskedastisitas, dan autokorelasi ) dan uji hipotesis ( 

koefisien determinasi, uji F, uji t ). Hasil penelitian ini menunjkukkan bahwa 

kepemilikan institusional, dewan komisaris, komite audit, dan regulasi pemerintah 

tidak berpengaruh terhadap luas pengungkapan corporate social 

responsibility.Sedangkan profitabilitas, ukuran perusahaan, tipe industri, dan 

leverage berpengaruh terhadap luas pengungkapan corporate social responsibility. 

Kata Kunci : Corporate Governance, Karakteristik Perusahaan, Regulasi 

Pemerintah Corporate Social Responsibility 
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ABSTRACT 

This study aim to analyze the effect of  good corporate governance, 

characteristics company, and government regulation on the disclosure of 

corporate social responsibility. The research population used is a manufacturing 

company listed on the Indonesia Stock Exchange period 2014-2017. The method 

use is purposive sampling, in 4 years of observation with total sample 113. The 

method used is multiple regression analysis wich consists of classical assumption 

( normality, multicolonierity, heteroscedasticity, and autocorrelation ) and the 

hypotheses ( coefficient determination, F test, t test ). The result that institutional 

ownership, board size, audit comitee, and government regulation has no effect on 

the disclosure of corporate social responsibility. While profitability, size, industry 

type, and leverage significantly influence the disclosure of corporate social 

responsibility. 

Keywords : Good Corporate Governace, Corporate Characteristic, Government 

Regulation, And Corporate Social Responsibility. 
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