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ABSTRAKSI 

 

Penelitian menguji pengaruh electronic word of mouth, celebrity endorser dan 

label halal terhadap keputusan pembelian produk emina (Studi Kasus pada Mahasiswi 

Fakultas Ekonomi Dan Bisnis Universitas Muria Kudus) baik secara parsial maupun 

berganda. Penelitian merupakan menelitian asosiatif kausal. Populasi penelitian tidak 

ketahui secara pasti. Sampel penelitian adalah sebanyak 96 responden. Uji instrument 

meliputi validitas dan reliabilitas. Pengolahan data meliputi coding, scoring, editing, 

dan tabulating, dengan proses dengan program komputer. Analisis data menggunakan 

analisis deskriptif, analisis kuantitatif meliputi regresi, uji hipotesis t dan F, koefisien 

determinasi. Berdasarkan hasil penelitian menyimpulkan bahwa (1) Electronic Word 

of Mouth berpengaruh positif dan signifikan terhadap keputusan pembelian produk 

Emina, (2) Celebrity endorser berpengaruh positif dan signifikan terhadap keputusan 

pembelian produk Emina (3) Label halal berpengaruh positif dan signifikan terhadap 

keputusan pembelian produk Emina (4) Electronic word of mouth, celebrity endorser 

dan label halal berpengaruh positif dan signifikan terhadap keputusan pembelian 

produk Emina. 

 

Kata kunci : electronic word of mouth, celebrity endorser, label halal, dan keputusan 

pembelian 
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ABSTRACT 

Research examines the influence of electronic word of mouth, celebrity 

endorser and halal label to purchase decision of Emina product (case study on 

student Faculty of Economics and Business of Kudus Muria University) both partially 

and multiple. Research is a causal associative. The research population does not 

know for sure. The research sample is 96 respondents. Instrument tests include 

validity and reliability. Data processing includes coding, scoring, editing, and 

tabulating, with processes with computer programs. Data analysis using descriptive 

analysis, quantitative analysis includes regression, T and F hypothesis tests, 

coefficient of determination. Based on the results the study concluded that (1) the 

Electronic Word of Mouth was positively and significantly impacted by the purchase 

decision of the Emina product, (2) Celebrity endorser positively and significantly 

affected the purchase decision of the Emina product ( 3) Halal Label has positive and 

significant effect on product purchase decision of Emina (4) Electronic word of 

mouth, celebrity endorser and halal Label effect positively and significantly towards 

purchase decision of Emina product. 

 

Keywords: Electronic word of mouth, celebrity endorser, halal label, and purchasing 

decision 
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