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ABSTRAK 

 

PENGARUH CITRA MEREK, KOMUNITAS DAN  KEPERCAYAAN 

MEREK TERHADAP KEPUASAN SERTA DAMPAKNYA TERHADAP 

LOYALITAS MEREK PENGGUNA SEPEDA MOTOR HONDA VARIO                  

DI KABUPATEN KUDUS 

 

 

Elza Nurmahendra Muhammad 

NIM. 2015-11-068 

 

 

Dosen Pembimbing 1.  Drs. H  M. Masruri, MM 

             2.   Iwan Suroso, SE, MM 

 

Penelitian ini mempunyai tujuan menganalisis citra, komunitas, dan 

kepercayaan merek terhadap kepuasan dampaknya terhadap loyalitas merek sepeda 

motor Honda Varo di Kabupaten Kudus. Jenis penelitian adalah deskriptif kuantitatif. 

Sampel diambil sebanyak 98 responden. Metode pengumpulan data menggunakan 

kuesioner. Uji instrument menggunakan uji validitas dan reliabilitas. Analisis data 

menggunakan uji hipotesis (t) dan jalur path. Berdasarkan hasil analisis menyebutkan 

bahwa citra, komunitas, dan kepercayaan merek berpengaruh secara positif sifnifikan 

terhadap kepuasan. Citra merek, komunitas, dan kepercayaan merek berpengaruh 

secara positif sifnifikan terhadap loyalitas merek. Kepuasan mempengaruhi loyalitas 

merek secara positif pada pengguna sepeda motor Honda Vario di Kabupaten Kudus. 

 

Kata kunci :   citra merek, komunitas, kepercayaan merek, kepuasan, loyalitas merek. 
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ABSTRACT 

 

EFFECT OF BRAND IMAGE, COMMUNITY  

AND BRAND TRUST IN THE SATISFACTION AND IMPACT ON THE BRAND 

LOYALTY OF HONDA VARIO MOTORCYCLE IN KUDUS REGENCY 

 

Elza Nurmahendra Muhammad 

NIM. 2015-11-068 

 

 

Dosen Pembimbing 1.  Drs. H M. Masruri, MM 

             2.   Iwan Suroso, SE, MM 

 

The research aims to analyse imagery, community, and brand trust in the 

satisfaction of the brand loyalty of Honda Varo motorcycle in Kudus regency. This 

type of research is quantitative descriptive. Samples were taken as many as 98 

respondents. Method of collecting data using questionnaires. Test instruments using 

validity and reliability tests. Analyze data using the hypothesis Test (t) and path 

paths. Based on the results of the analysis, the brand image, community, and trust are 

positively influential towards satisfaction. Brand imagery, community, and trust 

influence positively on brand loyalty. The satisfaction affected the brand Loyaltas 

positively on the Honda Vario brand bike in Kudus Regency. 

 

Keywords: brand image, community, Brand Trust, satisfaction, brand loyalty. 
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