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ABSTRAKSI 

  Peineilitian ini beirtuijuian uintuik meinganalisa peingaruih keiragaman produik, 

harga dan kuialitas peilayanan teirhadap niat beili uilang deingan keipuiasan peilanggan 

seibagai variiabeil inteirveining yang meingambil stuidi pada toko onlinei Ouitdoor 

Grosir, dimana diajuikan tiga variabeil beibas/indeipeindein, satui variabeil inteirveining 

dan satui variabeil teirikat/deipeindein. Peineilitian ini dilakuikan deingan meitodei suirveii 

teirhadap peilanggan toko onlinei Ouitdoor Grosir deingan juimlah reispondein 

seibanyak 140 reispondein, deingan meingguinakan meitodei SEIM seibagai meitodei 

analisis data. 
  Hasil peineilitian ini meinuinjuikkan bahwa seimuia variabeil beibas keiragaman 

produik, harga dan kuialitas peilayanan meimiliki peingaruih positif dan signifikan 

teirhadap keipuiasan dan niat beili uilang, hal ini dibuiktikan deingan nilai CR dan nilai 

P (probability) yang meinuinjuikkan hasil yang meimeinuihi syarat yaitui kuirang dari 

0,05 uintuik P dan CR leibih beisar dari 1,645. Seihuibuingan deingan peineilitian ini 

maka diharapkan pihak Ouitdoor Grosir meiningkatkan keiragaman produik, harga 

yang ditawarkan leibih kompeititif dan meimbeirikan kuialitas peilayanan yang 

meimuiaskan kareina keitiga aspeik teirseibuit teirbuikti mampui meiningkatkan niat beili 

uilang seirta keipuiasan peilanggan, peiningkatan teirseibuit dapat beiruipa deingan 

meinambah variasi warna dan uikuiran pada tiap produik, meimbeirikan harga yang 

beirsaing deingan kompeititor seirta meiningkatkan kineirja dan peilayanan admin yang 

beirtuigas meilayani cuistomeir. 

 

 Kata Kuinci: Keiragaman Produik, Harga, Kuialitas Peilayanan, Niat Beili 

UIlang, Keipuiasan Peilanggan 
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PROGRAMS 

 

ABSTRACT 

This stuidy aims to analyzei thei eiffeict of produict diveirsity, pricei and seirvicei 

quiality on reipuirchasei inteintions with cuistomeir satisfaction as an inteirveining 

variablei (stuidy at thei Ouitdoor Grosir onlinei storei), wheirei threiei indeipeindeint 

variableis arei proposeid, onei inteirveining variablei and onei deipeindeint variablei. 

This reiseiarch was conduicteid by a suirveiy meithod of Ouitdoor Grosir onlinei storei 

cuistomeirs with a total of 140 reispondeints, uising thei SEIM meithod as a data 

analysis meithod. 

Thei reisuilts of this stuidy indicatei that all indeipeindeint variableis of produict 

diveirsity, pricei and seirvicei quiality havei a positivei and significant eiffeict on 

satisfaction and inteintion to reipuirchasei, this is eivideinceid by thei valuiei of CR and 

thei valuiei of P (probability) which shows reisuilts that meieit thei reiquiireimeints that 

arei leiss than 0, 05 for P and CR greiateir than 1.96. In conneiction with this 

reiseiarch, it is eixpeicteid that Ouitdoor Wholeisaleirs increiasei produict diveirsity, thei 

pricei offeireid is morei compeititivei and provideis satisfying seirvicei quiality beicauisei 

all threiei aspeicts arei provein to bei ablei to increiasei reipuirchasei inteintions and 

cuistomeir satisfaction, thei increiasei can bei in thei form of adding color and sizei 

variations to eiach produicts, providei compeititivei priceis with compeititors and 

improvei thei peirformancei and seirvicei of thei admin taskeid with seirving cuistomeirs. 

 

Keiywords: Produict Diveirsity, Pricei, Seirvicei Quiality, Reipuirchasei Inteintion, 

Cuistomeir Satisfaction 
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