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ABSTRAKSI

Tujuan penelitian ini_adalah untuk menguji pengaruh antara e-service
quality, celebrity endorser, brand image, dan harga terhadap keputusan
pembelian, baik secara parsial maupun berganda.

Populasi dalam penelitian ini jumlahnya tidak diketahui, sehingga
menggunakan teknik non probability sampling dengan jenis purposive sampling
dan dihasilkan sampel sejumlah 130 responden. Pengumpulan data menggunakan
metode kuesioner. Analisis data menggunakan analisis regresi, regresi parsial (uji
t), regresi berganda (uji F) dan koefisien determinasi (adjusted R Square)

Hasil penelitian ini menunjukkan bahwa : (1) ada pengaruh positif dan
signifikan e-service quality terhadap keputusan pembelian, (2) tidak ada pengaruh
antara celebrity endorser terhadap keputusan pembelian, (3) ada pengaruh positif
dan signifikan antara brand image terhadap keputusan pembelian, (4) ada
pengaruh positif dan signifikan antara harga terhadap keputusan pembelian, (5)
ada pengaruh positif dan signifikan secara berganda antara e-service
quality,celebrity endorser, brand image, dan harga terhadap keputusan pembelian.
Nilai adjusted R square sebesar 0,360 yang berarti bahwa 36% keputusan
pembelian dipengaruhi oleh variabel dalam penelitian dan sisanya sebesar 64%
dipengaruhi oleh variabel diluar model penelitian.

Kata kunci : e-service quality, celebrity endorser, brand image, harga, keputusan
pembelian
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ABSTRACT

The purpose of this study is to test the effect of e-service quality, celebrity
endorser, brand image, and price on purchasing decisions partially and
multiplely.

The population in this study is unknown so using non-probability sampling
techniques with the type of purposive sampling. The sample are 130 respondents.
Data collection using the questionnaire method. Data analysis using regression
analysis, partial regression (t-test), multiple regression (F-test) and coefficient of
determination (adjusted R Square)

The results of this study indicate that: (1) there is positive and significant
influence of e-service quality on purchasing decisions, (2) there is no influence
between celebrity endorsers on purchasing decisions, (3) there is positive and
significant influence between brand image on purchasing decisions, (4) there is a
positive and significant effect between prices on purchasing decisions, (5) there is
positive and significant effect on multiple e-service quality, celebrity endorsers,
brand image, and prices on purchasing decisions. The adjusted R square value is
0.360 which means that 36% of purchasing decisions are influenced by variables
in the study and the remaining 64% is influenced by variables outside the
research model.

Keywords: e-service quality, celebrity endorser, brand image, price, purchase
decision
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