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MOTTO DAN PERSEMBAHAN 
 

 

 

Motto : 

 

Barang siapa yang keluar dengan niat untuk mencari ilmu maka dia 

berada di jalan Allah 

(HR.Turmudzi) 

 

Sukses adalah saat persiapan dan kesempatan yang berjumpa. 

(Bobby Unser) 

 

Sesungguhnya sesudah kesulitan itu ada kemudahan. 

(QS. Al Insyirah: 6) 

 

 

 

 

     Persembahan : 
 

1. Istri dan calon anakku yang selalu aku sayangi. 

2. Ibu, adik, bapak yang aku cintai.  

3. Segenap keluarga terkasih. 

4. Sahabat seperjuangan sekampus semuanya. 

5. Rekan kerja sekalian. 
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FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 
Penelitian ini bertujuan untuk menguji pengaruh customer relationship 

management (CRM), harga dan_brand image terhadap pembelian ulang produk 
Wings di Alfamart UMK Kudus. Dalam penelitian ini menggunakan tiga variabel 

bebas, yaitu customer relationship management (CRM), harga dan brand_ image 

serta satu variabel terikat,_yaitu pembelian ulang.  
Penelitian ini dilakukan dengan metode deskriptif kuantitatif pada Alfamart 

UMK Kudus dan dianalisis dengan regresi. Tahap pertama menguji validitas dan 

reliabilitas pertanyaan setiap variabel pada kuesioner. Tahap kedua, meregresi 

pengaruh customer relationship management (CRM), harga dan brand_image 

terhadap pembelian ulang produk Wings di Alfamart UMK Kudus. 

Hasil penelitian menunjukkan bahwa customer_relationship_management 

(CRM), harga dan brand-image terbukti memiliki pengaruh yang positif dan 

signifikan terhadap pembelian ulang produk Wings di Alfamart UMK Kudus. 

Brand Image memiliki pengaruh paling dominan terhadap pembelian ulang 

produk Wings di Alfamart UMK. Perusahaan diharapkan terus mempertahankan 

brand image produk Wings di Alfamart UMK Kudus serta melakukan pengkajian 

ulang tentang customer relationship management yang telah dilakukan oleh 

Alfamart UMK Kudus dan memperbaikinya jika dirasa penerapannya kurang 

menarik pembeli, sehingga mampu meningkatkan pembelian ulang. 

 

 

 

Kata kunci: customer relationship management, harga dan brand image  
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UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMIC AND AND BUSINESS STUDY PROGRAM  

OF MANAGEMENT 

 

This study aims to examine the effect of customer relationship management 

(CRM), price and brand image on the repurchase of Wings products at Alfamart 

UMK Kudus. In this study using three independent_variables, namely customer 

relationship management (CRM), price, brand image and one dependent variable, 

namely repurchase. 

This research was conducted with quantitative descriptive methods on 

Alfamart UMK Kudus and analyzed by_regression. The first stage tests the 

validity and reliability of the questions of each variable on the questionnaire. The 

second stage, regressing the influence of customer relationship management 

(CRM), price and brand image on the repurchase of Wings products at Alfamart 

UMK Kudus. 

The results showed that customer relationship management (CRM), price and 

brand image were proven to have a positive_and significant influence on the 

repurchase of Wings products at Alfamart UMK Kudus. Brand Image has the 

most dominant influence on the repurchase of Wings products at Alfamart UMK. 

The company is expected to continue to maintain the brand image of Wings 

products at Alfamart UMK Kudus and conduct a review of customer relationship 

management that has been conducted by Alfamart UMK Kudus and improve it if it 

is felt that its application is less attractive to buyers, so as to increase 

repurchases. 
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