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ABSTRAKSI 

 Tujuan penelitian ini adalah untuk menganalisis pengaruh contry of origin, 

electronic word of mouth, citra merek dan desain produk terhadap minat beli 

konsumen smartphone Samsung secara pararel dan simultan. Pendekatan yang 

digunakan dalam penelitian ini adalah pendekatan kuantitatif. Sampel adalah 

konsumen pengguna dan yang tertarik dengan smartphone Samsung yang 

berjumlah 100 responden dan pengambilan sampel menggunakan purposive 

sampling. Teknik pengumpulan data variabel dengan menggunakan metode 

angket atau kuisioner. Teknik analisis data menggunakan analisis regresi 

berganda, uji t, uji F dan koefisien determinasi (R
2
). Hasil penelitian menunjukkan 

bahwa country of origin berpengaruh positif terhadap minat beli konsumen 

smartphone Samsung. Electronic word of mouth tidak berpengaruh positif 

terhadap minat beli konsumen smartphone Samsung. Citra merek tidak 

berpengaruh positif terhadap minat beli konsumen smartphone Samsung. Desain 

produk tidak berpengaruh positif terhadap minat beli konsumen smartphone 

Samsung. Country of origin, electronic word of mouth, citra merek dan desain 

produk berpengaruh positif terhadap minat beli konsumen smartphone Samsung. 

 

Kata Kunci : Country of Origin, Electronic Word of Mouth, Citra Merek, 

Desain Produk dan Minat Beli. 
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ABSTRACT 

 

 The purpose of this study is to analyze the influence of country of origin, 

electronic word of mouth, brand image and product design on consumer purchase 

intention of Samsung smartphones products partially and simultaneously. The 

approach used in this study is a quantitative approach. Samples are consumer 

users and those interested in Samsung smartphone, amounting to 100 respondents 

and sampling using purposive sampling. Variable data collection techniques 

using questionnaire or questionnaire. The data analysis technique uses multiple 

regression analysis, t test, F test and coefficient of determination (R
2
). The results 

showed that country of origin had a positive effect on consumer purchase 

intention of Samsung smartphones. Electronic word of mouth do not have a 

positive effect on consumer purchase intention of Samsung smartphones. Brand 

image do not have a positive effect on consumer purchase intention of Samsung 

smartphones. Product design do not have a positive effect on consumer purchase 

intention of Samsung smartphones. Country of origin, electronic word of mouth, 

brand image and product design positively influence the consumer purchase 

intention of Samsung smartphones. 

 

Keywords : Country of origin, Electronic word of mouth, Brand image, 

Product design, Purchase intention 
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