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ABTRAKSI 

Ketikapengumuman laporan tersebut maka kita dapat melihat reaksi pasar 

yang berbeda-beda.Perhitungannilai Earning Response Coefficient menggunakan 

periode beberapa bulan sebelum dan sesudah pengumuman laporan keuangan 

yang disebut dengan jendela peristiwa. Apakah Earning Respon Coeffisient 

mempunyai pengaruh terhadap pada harga saham, apakah Earning Per Share 

mempunyai pengaruh terhadap harga saham, dan apakah Earning Respon 

Coeffisient dan Earning Per Share berpengaruh secara berganda terhadap harga 

saham. 

Penelitian ini ditujukan untuk menguji pengaruh Earning Response 

Coefficient dan Earning Per Share terhadap harga saham. Teknik analisis data 

yang digunakan adalah uji heteroskedastisitas, sementara uji hipotesis 

menggunakan uji-t serta uji-F dengan tingkat signifikan 5%. Secara parsial 

penelitian yang telah dilakukan menghasilkan bukti bahwa Earning Response 

Coefficient dan Earning Per Share tidak berpengaruh signifikan terhadap harga 

saham. Sementara secara simultan terdapat pengaruh yang signifikan antara 

Earning Response Coefficient dan Earning Per Share terhadap Harga Saham. 

Kata Kunci :  earning response coefficient, earning per share, dan harga saham. 
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ABTRAKSI 

When announcing the report, we can see different market reactions. The 

calculation of the value of the earning response coefficient uses a period of 

several days before and after the announcement of the financial statements called 

the event window. whether earnings response coefficient has an influence on stock 

prices, whether earnings per share has an influence on stock prices, and whether 

earnings response coefficients and earnings per share have multiple effects on 

stock prices. 

This study aimed to examine the effect of earnings response coefficient and 

earnings per share on stock prices. The data analysis technique used is the 

heteroscedasticity test, while the hypothesis test uses t-test and F-test with a 

significant level of 5%. Partially the research that has been done produces 

evidence that the Earning Response Coefficient and Earning Per Share do not 

have a significant effect on stock prices. While simultaneously there is a 

significant effect between Earning Response Coefficient and Earning Per Share 

on Stock Prices. 

Keywords:  earning response coefficient, earning per share, and stock price. 
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