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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh Corporate Social 

Responsibility (CSR) terhadap agresivitas pajak dengan insentif pajak sebagai 

pemoderasi. Pada penelitian ini menggunakan variabel kontrol leverage, size, 

Return On Assets (ROA), capital intensity dan inventory intensity. Populasi pada 

penelitian ini adalah perusahaan manufaktur yang terdaftar di Bursa Efek 

Indonesia (BEI) periode 2014-2018. Metode yang digunakan adalah purposive 

sampling, dengan jumlah sampel penelitian sebanyak 56 perusahaan. Teknik 

analisis yang digunakan yaitu Moderated Regression Analysis (MRA) dengan 

menggunakan SPSS 23. Hasil penelitian ini menunjukkan bahwa corporate social 

responsibility tidak berpengaruh terhadap agresivitas pajak dan insentif pajak 

memperkuat hubungan corporate social responsibility terhadap agresivitas pajak. 

 

Kata Kunci : Corporate Social Responsibility, Agresivitas Pajak, Insentif 

Pajak 
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ABSTRACT 

This study is aimed to examine the effect of  Corporate Social 

Responsibility (CSR) to tax aggressiveness with tax incentive as moderator. To 

control the effect of CSR to tax aggressiveness, this study used variable controls 

namely leverage, size, return on assets (ROA), capital intensity and inventory 

intensity.  The population in this study is the manufacturing company listed on the 

Indonesia Stock Exchange period 2014-2018. Sampling in this study conducted by 

purposive sampling method. The number of samples in the study were 56 

companies. Data analysis technique has been done by using Moderated 

Regression Analysis (MRA) in addition the data was processed by using SPSS 23. 

The result of the research prove that corporate social responsibility disclosure do 

not effect on tax aggressiveness. Tax incentives was proven and capable to 

strenghthen the relation between corporate social responsibility and tax 

aggressiveness. 

 

Keywords : Corporate Social Responsibility, Tax Aggressiveness, Tax 

Incentives. 
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