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ABSTRAKSI

Penelitian ini berjudul “Analisis The day of the week effect, Week four effect, Monday
effect dan Weekend effect terhadap Return Saham Pada Perusahaan Sub Sektor Lembaga
Pembiayaan yang terdaftar di Bursa Efek Indonesia”. Tujuan penelitian ini untuk
menganalisin apakah fenomena The day of the week effect terjadi perbedaan terhadap return
saham, Week four effect terjadi perbedaan terhadap return saham, Monday effect terjadi
perbedaan terhadap return saham dan Weekend effect terjadi perbedaan terhadap return
saham pada perusahaan sub sektor Lembaga Pembiayaan yang terdaftar di Bursa Efek
Indonesia. Dimana tujuan dari penelitian ini yaitu untuk mengetahui apakah terdapat
perbedaan dan terjadi fenomena anomali pasar return saham perusahaan lembaga
pembiayaan yang sedang bertumbuh dan investasi saham yang terus meningkat selama
tahun 2014-2018. Pengujian dilakukan dengan uji independent sampel t-test dan uji paired
sampel t-test. Hasil penelitian menyatakan bahwa keempat fenomena tersebut hanya satu
yang dinyatakan terjadi perbedaan khususnya pada rata-rata return saham perudahaan sub
sektor lembaga pembiayaan yang terdaftar di Bursa Efek Indonesia yaitu variabel week
four effect.

Kata Kunci  : The Day Of The Week Effect, Week Four Effect, Monday Effect,
Weekend Effect dan Return Saham.

Vi



Analysis of The Day Of The Week Effect, Week Four Effect,
Monday Effect and Weekend Effect on Stock Returns in Financing
Institutions Companies Listed on the Indonesia Stock Exchange
Period 2014 - 2018

Ahmad Samikh
NIM. 2016-11-082

Advisor 1. Drs. H.M. Masruri, SE., MM.
2. Noor Aziz, SE., MM.

UNIVERSITY OF MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS
MANAGEMENT PROGRAM STUDY

ABSTRACTION

This study is entitled "Analysis of the day of the week effect, Week four effect,
Monday effect and Weekend effect on Stock Returns in Financing Institution Sub-Sector
Companies listed on the Indonesia Stock Exchange". The purpose of this study is to analyze
whether the phenomenon of The day of the week effect is different to stock returns, Week
four effect is a difference to stock returns, the Monday effect is a difference to stock returns
and the Weekend effect is a difference to stock returns in Financing Institution sub-sector
companies. listed on the Indonesia Stock Exchange. Where the purpose of this study is to
find out whether there are differences and anomalous phenomena of the stock market
return of growing financial institutions and investment stocks that continue to increase
during 2014-2018. Tests were carried out by using the independent sample t-test and paired
sample t-test. The results of the study show that only one of these four phenomena is stated
to be a difference, especially in the average return on shares of companies in the sub-sector
of financial institutions listed on the Indonesia Stock Exchange, namely the week fou effect
variable.

Keywords . The Day Of The Week Effect, Week Four Effect, Monday Effect,
Weekend Effect and Stock Return.
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