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ABSTRAK 

 

             Penelitian ini bertujuan untuk menguji apakah fenomena anomaly 

pasar,The day of the week effect,week four effect, Monday effect dan Rogalski 

effect terjadi dan berpengaruh terhadap return saham pada perusahaan sub 

sektor kontruksi non bangunan yang terdaftar di Bursa Efek Indonesia.Tujuan  

penelitian ini adalah untuk mengetahui apakah terdapat dan terjadi fenomena 

anomali pasar  terhadap return saham sub sektor kontruksi non bangunan yang 

sedang menurunnya daya tarik investor untuk melakukan investasi pada saham 

milik perusahaan kontruksi non bangunan selama tahun 2014-2018. Pengujian 

dilakukan dengan uji independent sampel t-test dan uji paired sampel t-test. 

Hasil penelitian menyatakan bahwa keempat variabel tersebut hanya tiga yang 

dapat dinyatakan terjadi perbedaan khususnya pada rata-rata return saham 

perusahaan sub sektor kontruksi non bangunan yang terdaftar di Bursa Efek 

Indonesia. 

 

Kata Kunci: Anomali pasar, The day of the week effect, Week four effect, 

Monday effect, dan Rogalski effect, return saham. 
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Analysis of The Day of the Week Effect, Week Four Effect, 

Monday Effect and Rogalski Effect on Stock Returns in Non-
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             This study aims to test whether the phenomenon of market anomalies, 

The day of the week effect, week four effect, Monday effect and Rogalski effect 

occur and affect stock returns in non-building construction sub-sector companies 

listed on the Indonesia Stock Exchange. to find out whether there is and there is a 

market anomaly phenomenon towards stock returns in the non-building 

construction sub-sector which is decreasing the attractiveness of investors to 

invest in shares of non-building construction companies during 2014-2018. The 

test was carried out by using the independent sample t-test and paired sample t-

test. The result of the research states that only three of these four variables can be 

stated that there is a difference, especially in the average stock return of non-

construction sub-sector companies listed on the Indonesia Stock Exchange. 

 

 

Keywords: Market anomaly, The day of the week effect, Week four effect, 

Monday effect, and Rogalski effect, stock return. 
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