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ABSTRAK 

 

 Penelitian ini bertujuan untuk menguji pengaruh pajak, tunneling 

incentive, mekanisme bonus, dan leverage terhadap keputusan transfer pricing. 

Populasi penelitian ini adalah Perusahaan Manufaktur yang terdaftar di Bursa 

Efek Indonesia tahun 2014-2018. Teknik pengambilan sampel adalah metode 

purposive sampling yang menghasilkan sampel 88 selama lima tahun. Metode 

analisis data menggunakan analisis regresi berganda. Hasil penelitian ini 

menunjukkan bahwa pajak, mekanisme bonus, dan leverage tidak berpengaruh 

terhadap keputusan transfer pricing, sedangkan tunneling incentive berpengaruh 

negatif terhadap keputusan transfer pricing. 

 

Kata kunci: transfer pricing, pajak, tunneling incentive, mekanisme bonus, 

leverage. 
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ABSTRACT 

 

The purpose of this research is to examine to influence of tax, tunneling 

incentive, bonus mechanisms, and leverage to decision on transfer pricing. the 

population in this research are the manufactury companies that listed in 

Indonesia Stock Exchange for year of 2014-2018. The sampling technic is a 

purposive sampling method which result for 88 samples for five years. The data 

analysis method uses multiple linear regression. The result of this study shows 

that following variables tax, bonus mechanisms, and leverage haven’t effect to 

decision on transfer pricing, while variable tunneling incentive negative effect to 

decision transfer pricing. 

 

Keyword: transfer pricing, tax, tunneling incentive, bonus mechanisms, and 

leverage. 
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