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ABSTRAKSI

PENINGKATAN KEPUTUSAN PEMBELIAN MELALUI IKLAN,
HARGA, DAN CITRA MEREK, DENGAN MINAT BELI SEBAGAI
VARIABEL MEDIASI STUDI PADA KONSUMEN HP MEREK OPPO DI
KJ PHONE PATI

DEFI SUSIYANI
NIM. 2016-11-063

Dosen Pembimbing : 1. Dr. AG. Sunarno Handoyo, SH., S.Pd., MM.
2. Dina Lusianti, SE., MM., AAK

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk menguji peningkatan keputusan pembelian
melalui iklan, harga, dan citra merek, dengan minat beli sebagai variabel mediasi
studi pada konsumen hp merek Oppo di KJ phone pati. Dalam penelitian ini
menggunakan tiga variabel bebas, yaitu iklan, harga, dan citra merek, serta dua
variabel terikat, yaitu minat beli dan keputusan pembelian. Penelitian ini
dilakukan dengan metode deskriptif kuantitatif pada konsumen di KJ Phone Pati
yang membeli HP merek Oppo dan dianalisis dengan SEM, dengan tahapan
peningkatan keputusan pembelian melalui iklan, harga, dan citra merek, dengan
minat beli sebagai variabel mediasi studi pada konsumen hp merek oppo di kj
phone pati.

Hasil penelitian menunjukkan bahwa iklan, harga, dan citra merek terbukti
memiliki pengaruh yang positif dan signifikan terhadap minat beli dan keputusan
pembelian HP merek Oppodi KJ Phone Pati. Harga memiliki pengaruh paling
dominan terhadap minat beli dan keputusan pembelian pada konsumen HP Merek
OPPO di KJ Phone Pati. Pihak-pihak KJ Phone Pati diharapkan dapat
mempertahankan harga yang telah ada sehingga dapat meningkatkan minat beli
dan keputusan pembelian konsumen.

Kata kunci: Iklan, Harga, Citra Merek, Minat Beli Dan Keputusan Pembelian
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ABSTRACT

INCREASING BUYING DECISIONS THROUGH BRAND ADVERTISING,
PRICES, AND IMAGES, WITH INTEREST IN BUYING AS A VARIABLE
OF MEDIATION STUDIES ON OPPO BRAND CONSUMERS IN KJ
PHONE PATI

DEFI SUSIYANI
NIM. 2016-11-063

Guidance Lecturer  : 1. Dr. AG. Sunarno Handoyo, SH., S.Pd.,
MM.
2. Dina Lusianti, SE., MM., AAK

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMIC AND AND BUSINESS STUDY PROGRAM
OF MANAGEMENT

This study aims to examine the increase in purchasing decisions through
advertising, prices, and brand image, with buying interest as a mediating variable
of studies on Oppo brand mobile consumers on KJ phone Pati. In this study using
three independent variables, namely advertising, price, and brand image, and two
dependent variables, namely buying interest and purchasing decisions.This
research was conducted with a quantitative descriptive method on consumers in
KJ Phone Pati who bought the HP brand Oppo and analyzed it with SEM, with
the stages of increasing purchasing decisions through advertising, prices, and
brand image, with buying interest as a mediating variable of studies on
consumers of the OPPO brand mobile phones. kj phone pati.

The results showed that advertising, price, and brand image proved to have a
positive and significant influence on buying interest and purchasing decisions for
the Oppo brand mobile phone at KJ Phone Pati. Price has the most dominant
influence on buying interest and buying decisions on OPPO Brand HP consumers
in KJ Phone Pati. The party of KJ Phone Pati is expected to be able to maintain
the existing prices so as to increase buying interest and consumer purchasing
decisions.

Keywords: Advertising, Prices, Brand Image, Purchase Interests and
Purchasing Decisions.
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