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ABSTRAKSI 

 

Permasalahan penelitian diantaranya adalah adanya keterbatasan desain bodir 

yang dimiliki “Terate  Jaya Abadi”, kualitas produk yang belum maksimal adanya 

bordiran tang berkerut, serta belum adanya potongan harga (diskon). Penelitian ini 

bertujuan menganalisis  pengaruh desain, kualitas, dan harga terhadap keputusan  

pembelian produk border pada koperasi “Terate Jaya” Kudus baik secara parsial 

maupun berganda. Populasi dalam penelitian konsumen yang melakukan pembelian 

bordir di Koperasi Terate Jaya Abadi yang jumlahnya tidak diketahui secara pasti. 

Sampel penelitian sebanyak 100 responden. Pengumpulan data menggunakan 

dokumentasi, kuesioner. Uji instrument menggunakan uji validitas dan reliabilitas. 

Analisis data menggunakan analisis deskriptif dan analisis statistik meliputi uji regresi, 

uji hipotesis uji t, uji F, dan koefisien determinasi. 

Hasil analisis menunjukkan  (1) ada pengaruh yang positif dan signifikan 

variabel kualitas produk terhadap keputusan pembelian pada  bordir pada Koperasi 

“Terate Jaya Abadi” Kudus ; (2) Ada pengaruh yang positif dan signifikan variabel 

kualitas terhadap keputusan pembelian bordir pada Koperasi “Terate Jaya Abadi” 

Kudus (3) Ada pengaruh yang positif dan signifikan variabel harga terhadap keputusan 

pembelian pada  bordir pada Koperasi “Terate Jaya Abadi” Kudus (4) Variabel kualitas 

produk, kualitas, dan harga secara bersama-sama berpengaruh terhadap keputusan 

pembelian  bordir pada Koperasi “Terate Jaya Abadi” Kudus secara berganda. 

 

Kata Kunci : Desain, kualitas, harga, keputusan pembelian. 
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         ABSTRACTION 

 

The problems of the research include the limitation of Bodir design that has 

"Terate Jaya Abadi", product quality is not maximally lined with embroidery, and no 

discounted price (discount). This research aims to analyse the influence of design, 

quality, and price of the decision to purchase a border product on the Terate Jaya Kudus 

both partially and double. The population in consumer research is the purchase of 

embroidered in the Abadi Terate Jaya Cooperative which is not known for certain. 

Sample research of 100 respondents. Data collection using documentation, 

questionnaires. Test instruments using validity and reliability tests. Data analysis using 

descriptive analysis and statistic analysis include regression tests, t test hypothesis tests, 

F tests, and coefficient of determination. 

The results of the analysis showed (1) there was a positive and significant 

influence of product quality variables on the purchase decision on embroidery on the 

cooperative "Terate Jaya Abadi" Kudus; (2) There is a positive and significant 

influence of variable quality to the purchase decision of embroidery on the cooperative 

"Terate Jaya Abadi" Kudus (3) there is a positive influence and significant variable 

price to the purchase decision on embroidery on the cooperative "Terate Jaya Abadi" 

Kudus (4) Product quality variable, quality, and the price jointly affects the purchase 

decision of embroidery on the "Terate Jaya Abadi" cooperative in double. 

 

Keywords: Design, quality, price, purchase decision. 
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