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ABSTRAKSI 

Kepedulian dan kesadaran akan lingkungan, telah merubah cara pandang 

dan pola hidup dari manusia dan para pelaku usaha. Hal ini ditunjukkan pada 

perubahan pola pendekatan bisnis yang mulai mengarahkan usaha dengan 

pendekatan aktivitas aktivitas bisnis berwawasan lingkungan, mulai dari green 

environment, green product, green branding, green label, green packaging, green 

advertising, dan lainnya. Populasi yang akan diambil adalah masyarakat di 

kabupaten grobogan yang berlangganan mengonsumsi air minum kesehatan 

AHSRIN. Jumlah sampel adalah sebanyak 125 pelanggan air minum kesehatan 

AHSRIN di kabupaten grobogan. Metode pengumpulan sampel dilakukan dengan 

cara purposive sampling artinya dalam menentukan responden berdasarkan 

karakteristik tertentu. Analisis data yang digunakan dalam penelitian ini 

menggunakan Structural Equation Model (SEM). Hasil penelitian menunjukkan 

bahwa green brand, green packaging, dan green advertising berpengaruh positif 

dan signifikan terhadap citra merek. Semakin tinggi nilai dari ketiga variabel 

tersebut maka berpengaruh semakin tinggi pula citra merek dari air minum 

kesehatan Ahsrin Bio Alkali. Green brand, green packaging, green advertising, 

dan citra merek berpengaruh positif dan signifikan terhadap keputusan pembelian. 

Semakin tinggi nilai dari kempat variabel maka berpengaruh semakin banyak 

orang yang melakukan keputusan pembelian air minum kesehatan Ahsrin Bio 

Alkali. Green brand, green packaging, dan green advertising berpengaruh positif 

dan signifikan terhadap keputusan pembelian melalui citra merek. Artinya citra 

merek yang baik mendukung pengaruh ketiga variabel tersebut sehingga 

keputusan pembelian juga semakin banyak. 

 

Kata Kunci : Green Brand, Green Packaging, Green Advertising, Citra Merek, 

dan Keputusan Pembelian 
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ABSTRACTION 

 

Concern and awareness of the environment, has changed the outlook and 

lifestyle of humans and business people. This is shown in the change in the pattern 

of business approaches that begin to direct businesses with environmental activity 

business activity approaches, ranging from green environment, green products, 

green branding, green labels, green packaging, green advertising, and others. 

The population to be taken is the people in the grobogan district who subscribe to 

consume AHSRIN health drinking water. The number of samples is as many as 

125 AHSRIN health drinking water customers in the grobogan district. The 

method of sample collection is done by means of purposive sampling meaning in 

determining respondents based on certain characteristics. Analysis of the data 

used in this study uses the Structural Equation Model (SEM). The results showed 

that green brand, green packaging, and green advertising had a positive and 

significant effect on brand image. The higher the value of the three variables, the 

higher the brand image of Ahsrin Bio Alkali health drinking water. Green brand, 

green packaging, green advertising, and brand image have a positive and 

significant effect on purchasing decisions. The higher the value of the four 

variables, the more people make decisions about purchasing Ahsrin Bio Alkali 

health drinking water. Green brand, green packaging, and green advertising have 

a positive and significant effect on purchasing decisions through brand image. 

This means that a good brand image supports the influence of these three 

variables so that purchasing decisions are also increasing. 

 

Keywords: Green Brand, Green Packaging, Green Advertising, Brand Image, 

and Purchase Decision 
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