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ABSTRAKSI 

Keputusan pembelian merupakan serangkaian proses yang berawal dari 

konsumen untuk mengetahui masalah, mencari informasi tentang produk atau merek dan 

mengevaluasi produk untuk dapat memecahkan masalahnya, yang kemudian serangkaian 

proses tersebut mengarah kepada keputusan pembelian. Sedangkan untuk Loyalitas 

Pelanggan secara harfiah adalah kesetiaan. Tujuan dari penelitian ini untuk menguji 

Pengaruh Label Halal Dan Kualitas Produk Terhadap. Keputusan Pembelian Yang 

Berdampak Pada Loyalitas.Pelanggan pada produk Sariayu Martha Tilaar.Teknik 

pemilihan sample dalam penelitian ini menggunakan metode purposive sampling. 

Pengujian dan pengolahaan data menggunakan  perangkat lunak SEM AMOS. 

Tahapan dalam permodelan SEM terdiri dari beberapa tahap yaitu: 

1.Pengambangan model berbasi teori, 2.Path Diagram, 3.Menyusun persamaan structural, 

4. Memilih jenis matriks dan estimasi model, 5.Meneliti identifikasi model stryktural. 

6.Evaluasi kriteria Goodnes of  Fit, 7.Interpreatsi dan modifikasi model. Data penelitian 

dikumpulkan dari 110 responden. Hasil analisis menunjukan bahwa (1)Label halal 

berpengaruh positif dan signifikan terhadap keputusan pembelian, (2)Kualitas produk 

berpengaruh positif dan signifikan terhadap keputusan pembelian, (3)Label halal 

berpengaruh positif dan signifikan terhadap loyalitas pelanggan, (4)Kualitas produk 

berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan dan (5)Keputusan 

pembelian berpengaruh positif dan signifikan terhadap loyalitas pelanggan. 

 

Kata Kunci:Label Halal, Kualitas Produk, Keputusan Pembelian dan Loyalitas 

pelanggan
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ABSTRACTION 

Purchasing decisions are a series of processes that start from the consumer to 

find out the problem, find information about the product or brand and evaluate the 

product to be able to solve the problem, which then leads to a purchase decision. 

Whereas for Customer Loyalty is literally loyalty. The purpose of this study was to test 

the Effect of  Labels Halal and Quality of Products Decision Purchase What's Impact On 

Loyalty Customers on Sariayu Martha Tilaar's products. Sample selection technique in 

this study uses purposive sampling method. Testing and processing data using SEM  

AMOS software. 

The stages in SEM modeling consist of several stages, namely: 1. Floating 

theory-based models, 2. Path Diagrams, 3. Arranging structural equations, 4. Choosing 

the type of matrix and estimation models, 5. Researching identification of structural 

models. 6. Evaluate the Goodness of Fit criteria, 7. Interpretation and modification of the 

model. Research data were collected from 110 respondents. The results of the analysis 

show that (1) Halal label has a positive and significant effect on purchasing decisions, 

(2) Product quality has a positive and significant effect on purchasing decisions, (3) 

Halal label has a positive and significant effect on customer loyalty, (4) Product quality 

has a positive effect and significant to Customer Loyalty and (5) purchasing decisions 

have a positive and significant effect on customer loyalty. 

 

Keywords: Halal Label, Product Quality, Purchase Decisions and Customer Loyalty 

 

 

  



 

ix 

DAFTAR ISI 

Halaman  

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PENGESAHAN ................................................................................. ii 

MOTTO PERSEMBAHAN ................................................................................... iii 

KATA PENGANTAR ........................................................................................... iv 

ABSTRAKSI......................................................................................................... vii 

ABSTRACTION .................................................................................................. viii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiii 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang ............................................................................................ 1 

1.2 Ruang Lingkup ............................................................................................ 9 

1.3 Rumusan Masalah ..................................................................................... 10 

1.4 Tujuan penelitian ....................................................................................... 11 

1.5 Kegunaan Penelitian .................................................................................. 11 

BAB II TINJAUAN PUSTAKA ........................................................................... 13 

2.1 Landasan teori ........................................................................................... 13 

2.1.1 Label Halal ......................................................................................... 13 

2.1.2 Kualitas produk .................................................................................. 16 

2.1.3 Keputusan pembelian ......................................................................... 20 

2.1.3.1 Faktor-faktor yang Mempengaruhi Keputusan Pembelian ......... 20 

2.1.4 Loyalitas Pelanggan ........................................................................... 29 

2.1.4.1 Faktor-faktor yang Mempengarhi Loyalitas Pelanggan .............. 28 

2.2 Hasil penelitian terdahulu .......................................................................... 32 

2.3 Kerangka Penelitian Teoritis ..................................................................... 33 

2.4 Perumusan hipotesis .................................................................................. 35 

2.5 Hubungan variabel .................................................................................... 36 

2.5.1 Pengaruh Label Halal terhadap Keputusan Pembelian ...................... 36 



 

x 

2.5.2 Pengaruh Kualitas Produk terhadap Keputusan Pembelian ............... 37 

2.5.3 Pengaruh Label Halal terhadap Loyalitas Pelanggan ......................... 37 

2.5.4 Pengaruh Kualitas Produk terhadap Loyalitas Pelanggan.................. 38 

2.5.5 Pengaruh Keputusan Pembelian terhadap Loyalitas Pelanggan ........ 39 

BAB III METODE PENELITIAN........................................................................ 40 

3.1 Rencangan Penelitian ................................................................................ 40 

3.2 Definisi dan pengukuran ........................................................................... 40 

3.2.1 Variabel Dependen (Y) ...................................................................... 40 

3.2.2 Variabel independen (X) .................................................................... 41 

3.3 Jenis dan sumber data ................................................................................ 42 

3.4 Teknik populasi dan sampel ...................................................................... 43 

3.4.1 Populasi .............................................................................................. 43 

3.4.2 Sampel ................................................................................................ 43 

3.4.3 Teknik pengambilan sampel............................................................... 44 

3.5 Pengumpulan data ..................................................................................... 44 

3.6 Data ........................................................................................................... 45 

3.7 Analisis data .............................................................................................. 46 

3.7.1 Analisis deskriptif .............................................................................. 46 

3.7.2 Analisis internal.................................................................................. 46 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 53 

4.1 Gambaran Umum Obyek Penelitian.......................................................... 53 

4.1.1 Sejarah Singkat Sariayu Martha Tilaar .............................................. 53 

4.1.2 Visi dan Misi Perusahaan ................................................................... 55 

4.2 Tanggapan responden ................................................................................ 56 

4.3 Deskriptif Variabel Penelitian ................................................................... 58 

4.4 Uji Analisis Data ....................................................................................... 61 

4.4.1 Pengujian Konfirmatory Variabel Eksogen dan Endogen ................. 61 

4.4.1.1 Pengujian Konfirmatory Variabel Eksogen ................................ 61 

4.4.1.2 Uji variabilitas endogen .............................................................. 63 

4.4.1.3 Pengujian Jumlah penguatan setelah pemodelan ........................ 64 

4.4.1.4 Pengujian Formulasi endogen setelah pembentukan model ....... 66 



 

xi 

4.4.2 Evaluasi Atas Asumsi-Asumsi Full Model ........................................ 69 

4.4.2.1 Uji Normalitas Data .................................................................... 69 

4.4.2.2 Uji Outlier ................................................................................... 70 

4.4.3 Pengujian Validitas Konstruk Full Model .......................................... 71 

4.5 Analisis Konfirmatori Full Model ............................................................. 72 

4.6 Analisis Squared Multiple Correlation ...................................................... 74 

4.7 Hasil Penelitian (Uji Hipotesis) ................................................................. 75 

4.8 Analisis Pengaruh Langsung, Tidaky Langsung dan Total ....................... 78 

4.8.1 Analisis Pengaruh Langsung antar Variabel Laten ............................ 78 

4.8.2 Analisis Pengaruh Tidak Langsung antar Variabel Laten .................. 79 

4.8.3 Analisis Pengaruh Total antar Variabel Laten ................................... 80 

4.9 Pembahasan ............................................................................................... 81 

4.9.1 Pengaruh Label Halal Terhadap Keputusan Pembelian ..................... 81 

4.9.2 Pengaruh Kualitas Produk terhadap Keputusan Pembelian ............... 82 

4.9.3 Pengaruh Label Halal Terhadap Loyalitas Pelanggan ....................... 84 

4.9.4 Pengaruh Kualitas Produk Terhadap Loyalitas Pelanggan ................ 85 

4.9.5 Pengaruh Keputusan Pembelian Terhadap Loyalitas Pembelian ....... 86 

BAB V KESIMPULAN DAN SARAN ................................................................ 88 

5.1 Kesimpulan ................................................................................................ 88 

5.2 Saran .......................................................................................................... 89 

DAFTAR PUSTAKA ........................................................................................... 90 

LAMPIRAN  



 

xii 

DAFTAR TABEL 

                

Halaman 

Tabel 1.1 Tingkat Popularitas Kosmetik Berdasarkan Produk Bersertifikat Halal.4 

Tabel 1.2 Data Penjualan Sariayu…………………………………………………5 

Tabel 3.1  Table Table Fit Index ........................................................................... 50 

Tabel 4.1 Pengelompokan berdasarkan umur ....................................................... 56 

Tabel 4.2 Pengelompokan Responden Berdasarkan Pendidikan .......................... 57 

Tabel 4.3 Pengelompokan Hasil dari hasil pekerjaan ........................................... 57 

Tabel 4.4 Statistik deskriptif variabel Label halal ................................................ 58 

Tabel 4.5 Statistik deskriptif variabel Kualitas produk ......................................... 59 

Tabel 4.6 Statistik deskriptif variabel Beli pembelian .......................................... 60 

Tabel 4.7 Statistik deskriptif variabel Pelanggan setia ......................................... 61 

Tabel 4.8.  Standardized RegressionWeightsVariabel Eksogen ........................... 62 

Tabel 4.9.  Standardized RegressionWeightsVariabel Endogen ........................... 64 

Tabel 4.10.  Standardized RegressionWeightsVariabel Eksogen ......................... 66 

Tabel 4.11. Standardized RegressionWeightsVariabel Eksogen .......................... 67 

Tabel 4.12 Uji Normalitas Data ............................................................................ 69 

Tabel 4.14. Hasil Pengujian Contruct Reliability Dan Variance Extracted .......... 71 

Tabel 4.15 Uji Full Model goodness of fit SEM ................................................... 73 

Tabel 4.16 Nilai Squared Multiple Correlation..................................................... 74 

Tabel 4.17 Tabel Regression Weights .................................................................. 75 

Tabel 4.18 Hasil Pengujian Hipotesis ................................................................... 76 

Tabel 4.19. Pengaruh Langsung Variabel Laten ................................................... 79 

Tabel 4.20. Pengaruh Tidak Langsung Variabel Laten......................................... 80 

Tabel 4.21. Pengaruh Total antar Variabel Laten ................................................. 80 

  



 

xiii 

DAFTAR GAMBAR 

Halaman  

Gambar 2.1 Pengaruh Label Halal dan Kualitas Produk terhadap Keputusan 

Pembelian yang berdampak pada Loyalitas Pelanggan. ................... 35 

Gambar 4.1. Pengujian Konfirmatori Eksogen Sebelum Perbaikan Model........... 62 

Gambar 4.2. Uji stres endogen sebelum pembuatan model ................................... 63 

Gambar 4.4 Uji stres endogen setelah koreksi model ............................................ 67 

Gambar 4.5 Pemeriksaan menyeluruh level eksogen dan endogen ....................... 68 

Gambar 4.6 Hasil Uji Full Model Structural Equation Modelling (SEM) ............. 73 


