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 Mengenai masalah rendahnya keputusan pembelian hal ini bertujuan untuk 

menganalisa pengaruh  kualitas produk, desain produk, dan brand  image terhadap 

keputusan pembellian sepatu merek Nike melalui mediasi minat beli. Diamana 

yang diajukan disini variable dependent, independent, serta juga mediiasi yaitu, 

kualitas produk, desain produk, dan brand  image sebagai variabel independen, 

minat beli sebagai variabel mediasi, serta keputusan pembelian menjadi sebagai  

variabel dependen.  

 Penelitian ini mengambil populasi mahasiswa progdi Manajemen S1 

angkatan tahun 2016 dan 2017 Universitas Muria Kudus, juga semple sebesar 125 

respondent. Pengujian penelitian disini pun memakai Pengujian validitas, 

reliabilitas, serta juga uji hipotesisi. olahan data memakai edit, Kode, penilaian, 

dan tabulating. Analisis data menggunakan teknik sem-amos. 

 Disimpulan kalau kualitas produk memiliki pengaruh positif serta 

signifikan kepada minat beli serta kepada Keputusan pembelian. Desim produk 

memiliki pengaruh positif tetapi tidak signifikant kepada minat beli dan signifikan 

terhadap keputusan pembelian. Brand image berpengaruh negatif dan tidak 

signifikan terhadap minat beli dan positif signifikan ke keputusan pembelian. 

Minat beli juga berpengaruh positif dan signifikan terhadap keputusan pembelian. 

Kualitas produk berpengaruh positif dan signifikan  terhadap keputusan  

pembelian  melalui mediasi minat beli. Desain produk dan brand image 

berpengaruh positif namun tidak signifikan terhadap keputusan pembelian melalui 

mediasi minat beli. 

Kata kunci :  kualitas produk, desain produk, brand image, minat beli, keputusan 

pembelian 
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Abstract 

The low level of purchasing decision it is meant to analyse the impact of 

the product quality, product design and the brand image on the Nike shoes brand 

purchasing decision via purchasing interest. We use dependent variables, 

independent and also mediation of the product quality which is product design 

and the independent variable, variable interest in purchasing as mediation, as 

well as the purchase decision be like dependent variable. 

 This research took Bachelors degree students of 2016 and 2017 in 

management major as populations at University Muria Kudus, as many as 125 

respondents sample. The test used validity, reliability and hypothesis test. Data 

processing used editing, coding, scoring, and tabulating. Data analysis used the 

sem-amos technique. 

The conclusion is product quality has a positive impact and significantly 

correlated with purchasing interest and purchasing decisions. Product design has 

a positive impact but not significantly to purchasing interest and significantly 

positive to purchasing decisions. Brand image has negative effects and is 

insignificant to purchasing decisions. Purchasing interest has positive and is 

significant to purchasing decision. Product quality has a positive impact and is 

significant to purchasing decisions by purchasing interest mediation. Product 

design and brand image has a positive impact but insignificant to purchasing 

decisions by purchasing interest mediation.   

Keyword : product quality, product design, brand image, purchasing interest, 

purchasing decision 
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