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ABSTRAKSI 

Penelitian ini bertujuan pengaruh periklanan, promosi penjualan, publikasi, citra 

merek, dan kualitas pelayanan terhadap keputusan pembelian produk Handphone merek 

samsung (studi kasus pada salim cell kudus). Pengumpulan datanya menggunakan 

kuesioner pada 110 sampel responden. Pengolahan datanya menggunakan komputer 

program Statistic Product Service Sollution (SPSS) yang merupakan program komputer 

untuk statistik, analisis data menggunakan regresi berganda. Berdasarkan hasil pengujian 

dugaan penelitian menggunakan analisis regresi, uji hipotesis, dan koefisien determinasi 

diperoleh kesimpulan (1) Periklanan berpengaruh positif dan signifikan terhadap 

keputusan pembelian produk (2) Promosi penjualan berpengaruh positif dan signifikan 

terhadap keputusan pembelian (3) Publikasi memiliki pengaruh positif dan signifikan 

terhadap keputusan pembelian produk (4) Citra merek berpengaruh positif dan signifikan 

terhadap keputusan pembelian produk. (5) Kualitas pelayanan berpengaruh positif dan 

signifikan terhadap keputusan pembelian produk handphone merek Samsung pada Salim 

Cell Kudus. (6) Secara berganda (bersama-sama) Periklanan, promosi penjualan, 

publikasi, citra merek, dan kualitas pelayanan secara bersama-sama berpengaruh positif 

dan signifikan terhadap keputusan pembelian produk. 

 

Kata Kunci : Periklanan, promosi penjualan, publikasi, citra merek, kualitas pelayanan 

keputusan pembelian 
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ABSTRACT 

 

This research aims to influence advertising, sales promotion, publication, 

brand image, and quality of service on decisions on the purchase of samsung brand 

mobile products (case study on holy cell salim). The data collection used 

questionnaires on 110 samples of respondents. The data processing uses the Computer 

Statistic Product Service Sollution (SPSS) program which is a computer program for 

statistics, data analysis using multiple regressions. Based on the results of the alleged 

research test using regression analysis, hypothesis test, and determination coefficient 

obtained conclusion (1) Advertising has a positive and significant effect on product 

purchase decisions (2) Sales promotion has a positive and significant effect on 

purchase decisions (3) The brand image has a positive and significant effect on product 

purchasing decisions (4) Brand imagery has a positive and significant effect on product 

purchasing decisions (4) Brand image positively and significantly affects product 

purchasing decisions. (5) The quality of service has a positive and significant effect on 

the decision to purchase Samsung brand mobile products in Salim Cell Kudus. (6) 

Advertising, sales promotion, publication, brand image, and quality of service together 

have a positive and significant effect on product purchasing decisions. 

 

Keywords : Advertising, sales promotion, publication, brand image, quality of service 

purchasing decisions 
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