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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis kualitas
produk terhadap kepuasan pelanggan, menganalisis pengaruh inovasi
produk terhadap kepuasan pelanggan, menganalisis pengaruh customer
perceived value terhadap kepuasan pelanggan, menganalisis pengaruh
kualitas produk terhadap loyalitas pelanggan, menganalisis pengaruh
inovasi produk memberikan pengaruh terhadap loyalitas pelanggan,
menganalisis pengaruh customer perceived value memberikan pengaruh
terhadap loyalitas pelanggan, serta menganalisis pengaruh kepuasan
pelanggan terhadap loyalitas.

Obyek penelitian ini yaitu Jenang Mubarok di Kabupaten Kudus
dengan jumlah populasi sebanyak 119 responden, sedangkan sampel
penelitian ini menggunakan teknik purposive sampling secara proporsional
sebanyak 119 responden. Teknik analisis statistik dalam pengolahan data
menggunakan teknik metode Structural Equation Modeling Metode
Alternatif dengan Partial Least Square (PLS) 2.0 M.

Hasil penelitian ini adalah variabel Kualitas produk berpengaruh
positif dan signifikan terhadap kepuasan pelanggan, Inovasi produk
berpengaruh positif dan  signifikan terhadap kepuasan pelanggan,
Customer perceived value berpengaruh positif dan signifikan terhadap
kepuasan pelanggan, Kualitas Produk berpengaruh positif dan signifikan
terhadap loyalitas pelanggan, Inovasi Produk berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, customer perceived value
berpengaruh negatif dan signifikan terhadap loyalitas pelanggan, serta
kepuasan pelanggan berpengaruh negatif dan signifikan terhadap
loyalitas.

Kata kunci : kualitas produk, inovasi produk, customer perceived value,
loyalitas pelanggan dan kepuasan pelanggan.



ABSTRACT

This study aims to test and analyze product quality on customer
satisfaction, analyze the effect of product innovation on customer
satisfaction, analyze the effect of customer perceived value on customer
satisfaction, analyze the effect of product quality on customer loyalty,
analyze the effect of product innovation on customer loyalty, analyze the
effect Customer perceived value has an influence on customer loyalty, and
analyzes the effect of customer satisfaction on loyalty.

The object of this research is Jenang Mubarok in Kudus Regency
with a total population of 119 respondents, while the sample of this study
uses a proportional purposive sampling technique of 119 respondents.
Statistical analysis techniques in data processing using Structural
Equation Modeling method techniques with alternative methods with
Partial Least Square (PLS) 2.0 M.

The results of this study are the variable product quality has a
positive and significant effect on customer satisfaction, product innovation
has a positive and significant effect on customer satisfaction, customer
perceived value has a positive and significant effect on customer
satisfaction, product quality has a positive and significant effect on
customer loyalty, product innovation has a positive effect. and significant
to customer loyalty, customer perceived value has a negative and
significant effect on customer loyalty, and customer satisfaction has a
negative and significant effect on loyalty.

Keywords: product quality, product innovation, customer perceived value,
customer loyalty and customer satisfaction.
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