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ABSTRAK

PENGARUH DESAIN PRODUK, PERSEPSI HARGA, KUALITAS PRODUK
DAN PROMOSI TERHADAP CITRA MEREK SERTA IMPLIKASINYA
PADA MINAT BELI SEPATU MEREK ADIDAS PADA AND-1 SPORT
KUDUS

NAFIS AINUL WAFA
NIM 2015-11-187

Pembimbing 1. Dr. MOKHAMAD ARWANI, SE, MM
Il. DIAN WISMAR’EIN, SE, MM

Peneliti ini bertujuanmenganalisis-pengaruh desain produk, persepsi harga,
kualitas produk danpromosi terhadap citra merek serta implikasinya pada minat beli
sepatu merek Adidas pada And-1 Sport Kudus. Tipe penelitian ini bersifat explanatory.
Sampel penelitian sebanyak 120 orang. Pengolahan data menggunakan kuesioner.
Pengolahan data menganalisis editing, coding, scoring, tabulating. Uji instrument uji
validitas, uji reliabilitas.. Analisis confirmatory factor analysis pada SEM. Hasil
penelitian menunjukkan bahwa terdapat pengaruh positif signifikan antara variabel
desain produk, persepsi harga, kualitas produk dan promosi terhadap citra merek dan
minat beli sepatu merek Adidas pada And-1 Sport Kudus. Hasil pengaruh tidak
langsung menunjukkan menambah nilai total effect sehingga memperkuat pengaruh
langsung, namun untuk citra merek belum mampu menjadi variabel mediasi antara
persepsi harga, dan promosi terhadap minat beli sepatu merek Adidas pada And-1
Sport Kudus.

Kata kunci : Desain produk, persepsi harga, kualitas produk, promosi, citra merek,
minat beli.



ABSTRACT

INFLUENCE PRODUCT DESIGN, PRICE PERCEPTION, PRODUCT QUALITY
AND PROMOTION TO THE BRAND IMAGE AND ITS IMPLICATIONS
IN INTEREST BUY ADIDAS BRAND SHOES ON AND-1 SPORT
KUDUS

NAFIS AINUL WAFA
NIM 2015-11-187

Advsisor 1. Dr. MOKHAMAD ARWANI, SE, MM
Il. DIAN WISMAREIN, SE, MM

The researcher agreed to analyze the influence of product design, price
perception, product quality and promotion to the brand image and its implications on
buying interest in Adidas brand shoes on And-1 Sport Kudus. This type of research is
explanatory. Sample research of 120 people. Data processing using questionnaires.
Data processing analyzes editing, coding, scoring, tabulating. Test instrument validity
test, reliability test.-Analysis- of confirmatory factor analysis on SEM. The results
showed that there were significant positive influences between product design
variables, price perception, product quality and promotion to brand image and buying
interest of Adidas brand shoes on And-1 Sport Kudus. Indirect influences show
increased total effect value, thus strengthening the direct impact, but for the brand
image has not been able to be a mediation variable between price perception, and the
promotion of the interest in purchasing Adidas brand shoes on And-1 Sport Kudus.

Keywords: product design, price perception, product quality, promotion, brand image,
buying interest.
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