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ABSTRAKSI 

 

Penelitian ini bertujuan menganalisi pengaruh gaya hidup, e-wom, dan 

celebrity endorser terhadap minat beli dengan brand image sebagai variabel 

mediasi produk smartphone samsung. Data penelitian ini menggunakan data 

primer berupa kuesioner.Metode penentuan sampel menggunakan hair sampling, 

sehingga diperoleh sampel sebanyak 125 responden. Analisis data yang digunakan 

dalam penelitian ini adalah Structural Equation Model. Hasil penelitian 

menyatakan bahwa gaya hidup, E-WOM dan celebrity endorser berpengaruh 

positif dan signifikan terhadap brand image. Selain itu gaya hidup, E-WOM dan 

celebrity endorser berpengaruh positif dan signifikan terhadap minat beli. 

 

Kata Kuci: Gaya Hidup, E-WOM, Celebrity Endorser, Brand Image dan 

Minat Beli 
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ABSTRACT 

This study aims to analyse the effect of influence influence life style, e-

wom, and celebrity endorser to buying interest with brand image as variable 

medition product smartphone samsung. The data in this study are primary data 

obtained from quesioner. Based on sampel to hair sampling and the sumple used 

125 respondents. Method in this study with structural equation model. The result 

this research state that life style, e-wom, and celebrity endorser have positive 

effect and significant to brand image. The result this research state that life style, 

E-WOM, and celebrity endorser have positive effect and significant to brand 

image. Other than that life style, E-WOM, and celebrity endorser have positive 

effect and significant to buying interest. 

 

Keywords: Life Style, E-WOM, Celebrity Endorser, Brand Image and Buying 

Interest 
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