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ABSTRAKSI 
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TERHADAP MINAT BELI ULANG DENGAN DIMEDIASI 
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Penelitian ini bertujuan untuk menganalisis Pengaruh E-Service Quality, E-

Wom Dan Price Terhadap Minat beli ulang Dengan Dimediasi Kepuasan 

Konsumen Pada Toko Online Blibli.Com. Pada penelitian ini menggunakan tiga 

variabel eksogen, yaitu E-Service Quality, E-Wom Dan Price, serta dua variabel 

endogen, yaitu kepuasan konsumen dan minat beli ulang. Metode pengumpulan 

data yang digunakan pada penelitian ini adalah metode kuesioner dan wawancara. 

Sedangkan sampel yang digunakan dalam penelitian ini terdiri dari 130 responden 

dengan teknik purposive sampling.  

Pada penelitian ini analisis data yang digunakan program (SEM) Structual 

Equatuion Modeling yang di operasikan melalui program AMOS. Hasil penelitian 

menunjukkan E-Service Quality, E-Wom Dan Price memiliki pengaruh positif 

dan signifikan terhadap kepuasan konsumen serta dampaknya pada minat beli 

ulang. 
 

 

Kata kunci: E-Service Quality, E-Wom, Price, kepuasan konsumen, minat beli 

ulang.  
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ABSTRACT 

THE INFLUENCE OF E-SERVICE QUALITY, E-WOM AND PRICE ON 

REBUYING INTEREST WITH CONSUMER SATISFACTION 

DIMEDIATION ON THE BLIBLI.COM ONLINE STORE 
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This study aims to analyze the influence of E-Service Quality, E-Wom and 

Price on Reurchase Interest Mediated by Customer Satisfaction at Blibli.Com 

Online Shop. This study uses three exogenous variables, namely E-Service 

Quality, E-Wom and Price, and two endogenous variables, namely consumer 

satisfaction and repurchase interest. The data collection methods used in this 

study were questionnaires and interviews. While the sample used in this study 

consisted of 130 respondents with a purposive sampling technique.  

In this study, data analysis used the Structual Equation Modeling (SEM) 

program which is operated through the AMOS program. The results showed that 

E-Service Quality, E-Wom and Price have a positive and significant effect on 

customer satisfaction and their impact on repurchase intention.  

 

 

Keywords: E-Service Quality, E-Wom, Price, customer satisfaction, repurchase 

interest 
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