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ABSTRAKSI

Populasi yang digunakan dalam penelitian ini adalah konsumen sepeda
motor merek Honda di Dealer Timbul Jaya Motor di Boyolali cabang Andong.
Teknik sampling yang digunakan dalam pengambilan sampel ini adalah dengan
teknik purposive sampling. Maka sampel dalam penelitian ini adalah 125
responden. Hasil analisis dalam penelitian dengan metode Structural Equation
Modeling (SEM) sebagai berikut: (1) Harga berpengaruh positif dan signifikan
terhadap keputusan pembelian. (2) Kualitas produk berpengaruh positif dan
signifikan terhadap keputusan pembelian. (3) Citra merek berpengaruh positif dan
signifikan terhadap keputusan pembelian. (4) Harga berpengaruh positif dan
signifikan terhadap minat beli. (5) Kualitas produk berpengaruh positif dan
signifikan terhadap minat beli. (6) Citra merek berpengaruh positif dan signifikan
terhadap minat beli. (7) Minat beli berpengaruh positif dan signifikan terhadap
keputusan pembelian. (8) Minat beli dapat menjadi mediasi antara harga, kualitas
produk, dan citra merek terhadap keputusan pembelian.

Kata Kunci : Harga, Kualitas Produk, Brand Image (Citra Merek),
Keputusan Pembelian, dan Minat Beli.
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ABSTRACTION

The population used in this study were consumers of Honda motorbikes at
the Timbul Jaya Motor Dealer in Boyolali, Andong branch. The sampling
technique used in this sampling is purposive sampling technique. So the sample in
this study were 125 respondents. The results of the analysis in research with the
Structural Equation Modeling (SEM) method are as follows: (1) Price has a
positive and significant effect on purchasing decisions. (2) Product quality has a
positive and significant effect on purchasing decisions. (3) Brand image has a
positive and significant effect on purchasing decisions. (4) Price has a positive
and significant effect on buying interest. (5) Product quality has a positive and
significant effect on purchase intention. (6) Brand image has a positive and
significant effect on purchase intention. (7) Purchase intention has a positive and
significant effect on purchasing decisions. (8) Purchase interest can mediate
between price, product quality, and brand image on purchasing decisions.
Keywords: Price, Product Quality, Brand Image, Purchase Decision, and

Purchase Intention.
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