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ABSTRAKSI

Di era sekarang banyak produk smartphone semakin ramai diperbincangkan,
karena para produsen sedang bersaing ketat untuk mengambil hati para calon
konsumennya dengan produk yang berkualitas. Mereka berlomba-lomba membuat
produk yang berkualitas mumpuni, nyaman, namun harganya sangat terjangkau,
sehingga konsumen dapat diuntungkan karena mereka bisa memilih produk yang
sesuai dengan kebutuhan mereka. Permasalahan yang dihadapi oleh produsen Oppo
adalah persepsi calon konsumen akan produk-produk Oppo yang masih dipertanyakan
keawetan dan fitur-fiturnya, karena produk tersebut berasal dari Tiongkok, dimana
kebanyakan produknya memiliki kualitas yang kurang baik.

Sampel penelitian ini sebanyak 130 responden. Teknik analisis data
menggunakan SEM (Structural Equation Model) AMOS 24.0. Pengukuran untuk
konstruk eksogen dan endogen di uji menggunakan analisis konfirmatori dan uji
kelayakan full model yang dianalisis menggunakan SEM.

Hasil dari pengujian hipotesis dapat ditarik kesimpulan bahwa fitur produk
berpengaruh positif dan signifikan terhadap minat beli dan keputusan pembelian.
Persepsi kualitas berpengaruh negatif dan tidak signifikan terhadap minat beli dan
keputusan pembelian. Country of origin berpengaruh positif dan signifikan terhadap
minat beli namun berpengaruh negatif dan tidak signifikan terhadap keputusan
pembelian

Kata Kunci: fitur produk, country of origin, persepsi kualitas, minat beli, keputusan

pembelian
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ABSTRACT

In today's era, many smartphone products are increasingly being discussed,
because manufacturers are competing to win over potential consumers with quality
products. They are competing to make high quality, comfortable, but very affordable
products, so that consumers can benefit because they can choose products that suit
their needs. The problem faced by Oppo manufacturers is the perception of potential
consumers of Oppo products which are still questionable for their durability and
features, because these products come from China, where most of the products are of
poor quality.

The research sample was 130 respondents. The data analysis technique used
SEM (Structural Equation Model) AMOS 24.0. Measurements for exogenous and
endogenous constructs were tested using confirmatory analysis and the full model
feasibility test was analyzed using SEM.

The results of hypothesis testing can be concluded that the product features
have a positive and significant effect on purchase intention and purchase decisions.
Perceptions of quality have a negative and insignificant effect on purchase intention
and purchasing decisions. Country of origin has a positive and significant effect on
purchase intention but has a negative and insignificant effect on purchasing decisions

Keywords: product features, country of origin, perceived quality, purchase intention,
purchase decision
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