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ABSTRACT

This study aims to analyze the effect of brand awareness, celebrity endorser,
advertising and product quality on purchasing decisions for Yamaha Nmax in Pati
city. Using a quantitative approach and using a questionnaire that was distributed
to 100 respondents and data analysis using multiple linear regression analysis
obtained the research results, namely brand awareness, celebrity endorser,
advertising and product quality partially and simultaneously significant effect on

purchasing decisions

Keyword: brand awareness,celebrity endorser,advertisement, and purchase

decision
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand awareness,celebrity
endorser,iklan dan kualitas produk terhadap keputusan pembelian Yamaha nmax
di kota Pati. Menggunakan pendekatan kuantitatitatif dan menggunakan kuesioner
yang dibagikan kepada 100 responden dan analisis data memakai analisis regresi
linier berganda memperoleh hasil penelitian yaitu brand awareness,celebrity
endorser , iklan dan kualitas produk berpengaruh signifikan secara parsial dan

simultan terhadap keputusan pembelian

Kata kunci: kesadaran merek, selebriti pendukung, iklan, dan keputusan

pembelian
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