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ABSTRAKSI

Berdirinya suatu perusahaan tentunya memiliki suatu tujuan agar nilai
perusahaan dapat memberikan keuntungan pada maksimal untuk perusahaaan.
Nilai perusahaan itu merupakan hal yang sangat penting dimana nilai perusahaan
dapat mencerminkan adanya kinerja, kepemilikan, dan harga saham suatu
perusahaan dapat mempengaruhi-persepsi dari investor terhadap perusahaan.
Adapun faktor-faktor yang mempengaruhi nilai perusahaan yaitu leverage,
kepemilikan manajerial, kepemilikan institusional, dan corporate social
responsibility ( CSR) .

Populasi dalam penelitian ini adalah perusahaan sector Consumer Good
Industry yang terdaftar di Bursa Efek Indonesia periode 2016-2019. Jumlah
sampel yang digunakan dalam penelitian ini ada 11 perusahaan yang diperoleh
dengan teknik purposive sampling. Teknik analisis data yang digunakan dalam
penelitian ini “menggunakan analisis partial least squares < (PLS) dengan
menggunakan program SmartPLS 3.0. Hasil dari pengujian penelitian dengan
SmartPLS ini menunjukkan bahwa leverage tidak berpengaruh pada CSR,
kepemilikan manajerial dan kepemilikan institusional berpengaruh negatif pada
CSR. Sedangkan variabel leverage berpengaruh positif terhadap nilai perusahaan.
Variabel kepemilikan manajerial, kepemilikan institusional dan corporate social
responsibility tidak berpengaruh terhadap Nilai Perusahaan. Variabel leverage,
kepemilikan manajerial, dan kepemilikan institusional tidak dapat memediasi
corporate social responsibility terhadap Nilai Perusahaan.

Kata Kunci: leverage, kepemilikan manajerial, kepemilikan institusional,
corporate social responsibility (CSR), nilai perusahaan

Vi



THE INFLUENCE OF LEVERAGE, MANAGERIAL OWNERSHIP AND
INSTITUTIONAL OWNERSHIP ON COMPANY VALUE THROUGH
CORPORATE SOCIAL RESPONSIBILITY (CSR) IN THE CONSUMER

SECTOR GOOD INDUSTRY COMPANIES LISTED ON THE IDX FOR

THE 2016-2019 PERIOD

Krisnawati Sulistyani
2017-11-372
Adviser 1 : Drs. H. Muhammad Masruri, MM

Adviser 2 : Sutono, SE., MM., PhD

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSSINESS STUDY PROGRAM OF
MANAGEMENT

ABSTRACT

The establishment of a company certainly has a goal so that the value of
the company can provide maximum benefits for the company. The value of the
company is very important where the value of the company can reflect the
performance, ownership, and share price of a company that can affect the
perception of investors towards the company. The factors that influence firm
value are leverage, managerial ownership, institutional ownership, and corporate
social responsibility (CSR).

The population in this study is the Consumer Good Industry sector
companies listed on the Indonesia Stock Exchange for the 2016-2019 period. The
number of samples used in this study were 11 companies obtained by purposive
sampling technique. The data analysis technique used in this study used partial
least squares (PLS) analysis using the SmartPLS 3.0 program. The results of this
research test with SmartPLS show that leverage has no effect on CSR, managerial
ownership and institutional ownership have a negative effect on CSR. While the
leverage variable has a positive effect on firm value. The variables of managerial
ownership, institutional ownership and corporate social responsibility have no
effect on firm value. The variables of leverage, managerial ownership, and
institutional ownership cannot mediate corporate social responsibility on firm
value.

Keyword : leverage, managerial ownership, institutional ownweship,
corporate social responsibility, firm value.
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